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1. About the Programme

The MBA Programme is a two year Programme which creates business leaders,
outstanding managers and entrepreneurs. The Programme moulds the participants int
managers and entrepreneurs to deal with complex situations in the organization. Emphasi
is also @gven on Ethical leadership and a hands on experience in Information Technology.
Apart from the formal coursework during the first year, the students can opt for a dual
specialization from the four offered in the Programme. The Programme also provides a
platform for acquiring knowledge about Human Resource Management, Finance,
Marketing Management, and Systems. Candidates who successfully complete the
Programme can find placements in any industggvernment, non government
organizations, research arena, antrepreneurship in various disciplines and academics.

2. Programme Educational Objectives (PEOS)

PEO 1: To train the students to gain knowledge on critical functions of business and
entrepreneurship

PEO 2: To equip the students with global competencies to perform outstandingly and

contribute in a challenging business world

PEO 3 To groom the students to work in multi cultural and multi disciplinary teams for

effective functioning and problem solving

PEO 4. To develodeadership skills withuman values and ethics among the students to

make themdees as business entreprenearsd social leadsr

PEO 5To create managers to understand national and international business

environment to solve coplex business problems.

. Eligibility
Any UG degree with 50% of marks. The students should have written the entrance exam
for MBA programme like CAT, MAT, TANCET or the entrance exam conducted by the

University.

4. General Guidelines for PG Programme
Duration: The programme shall extend through a period of 4 consecutive semesters
and the duration of a semester shall normally be 90 days or 450 hours. Examinations
shall be conducted at the end of each semester for the respective subjects.
Medium of Instruction: English

Evaluation: Evaluation of the candidates shall be throuigternal Assessment and
External Examination.
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I Evaluation Pattern

Evaluation Theory Practical
Pattern Min Max Min Max

Internal 13 25 13 25
External 38 75 38 75

1 Internal (Theory): Test (15) + Assignment (5) + Seminar/Quiz(5) = 25
1 External Theory: 75

1 Question Paper Pattern for External examination for all course papers.

Max. Marks: 75 Time: 3 Hrs.
S.No. | Part | Type Marks
A 10*1 Marks=10 10
Multiple ChoiceQuestions(MCQs): 2 questions from each U
B 5*4=20 20
Two questions from each Unit with Internal Choice (either /
C 3*15=45 45
Open Choice: Any three questions out of 5 : one question
each unit

Total Marks 75

* Minimum credits required to pass: 90

Project Report

A student should select a topic for the Project Work at the end of the third
semester itself and submit the Project Report at the end of the fourth semester. The
Project Report shall not exceed 75 typed pageBrres New Roman font with 1.5
line space.

Project Evaluation

There is a Viva Voce Examination for Project Work. The Guide and an
External Examiner shall evaluate and conduct the Viva Voce Examination. The
Project Work carries 100 marks (Internal: 25 k&arExternal (Viva): 75 Marks).

5. Conversion of Marks to Grade Points and Letter Grade
(Performance in a Course/Paper)

Range of Grade Points| Letter Grade Description
Marks
907 100 9.07 10.0 O Outstanding
80-89 8.01 8.9 D+ Excellent
7579 7.51 7.9 D Distinction
70-74 7.01 7.4 A+ Very Good
60-69 6.071 6.9 A Good
50-59 5.01 5.9 B Average
00-49 0.0 U Re-appear
ABSENT 0.0 AAA ABSENT
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6. Attendance

Students must have earned 75% of attendance in each course for appearing for the
examination Students with 71% to 74% of attendance must apply for condonation in the
Prescribed Form with prescribed fee. Students with 65% to 70% of attendance must
apply for condonation in the Prescribed Form with the prescribed fee along with the
Medical Certificde. Students with attendance lébsan 65% are not eligible to appear for
the examination and they shaltde the course with the prior permission of the Head of
the Department, Principal and the Registrar of the University.

7. Maternity Leave
The student who avails maternity leave may be considered to appear for the
examination with the approval of Staff i/c, Head of the Department, Controller of
Examination and the Registrar.

8. Any Other Information
In addition to the above mentioned regulatiomsy other common regulations
pertaining to the PG Programmes are also applicable for this Programme.
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9. PROGRAM OUTCOMES (PO)

On successful completion of the MBA program, students wouldihave

PO1: acquired knowledge of key management conceptsiaadifferent functional areas
with a global perspective

PO2 obtained the ability to integrate the concepts learnt to business situations

PO3: widened their critical thinking ability and analytical #kiffor effective decision
making in the business context

PO4: imbibed entrepreneurial qualities and fiaking abilities to successfully manage
businesses

POb.developed their creativity and innovation skills to enhance their stakeholders'
interests

PO6: moulded themselves as leaders who can manage teams well to achieve set goals

POT: prepared themselves to face future challenges in the corporate world

10.PROGRAM SPECIFIC OUTCOMES (PSO)

PSO1 Help students to explore the practical application of management concepts and to
provide analytical foundations in key functional areas with a high degree of
academidlexibility.

PSO2:Train students to acquire managerial skills and ethical valutbasthey can
innovateand create value even in highly challenging business situations.

PSO3Develop students to take up leadership pasgifor effective management of

businesses in the competitive world.

PSO4:Expose students to real business situatitirough internships and projects in
companies.

PSO5: Encourage students to continuously learn, improvise, adapt, energize, excel and
shinein their career/profession.
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Master of Business Administration

Course Code

Course Title Credits

Hours

Semester |

P21IMST11

Management 4
Process and
Business Models

P21IMST12

Managerial
Economics

P21MST13

Organizational
Behaviour

P21MST14

Accounting for
Management

P21IMST15

Business Law &
Ethics

P21IMSE11

Elective-l: E-
Business

P21MSS11

Supportive
Course I(Skill):
Executive
Communication

P21MSB11

Business and
Societyi Papefl
Disaster
Management

Total 28

Semester |l

P21MST21

Operations 4
Management

P21MST22

Marketing 4
Management

P21MST23

Financial 4
Management

P21MST24

Human Resource
Management

P21MST25

Operations
Research

Elective-II(NME):

PP21CSS22

Supportive

Course II(SKill) I1-
Computer Skills for
Web Designing anc
Video Editing

P21MSB22

Business and
Societyi Paperll
Creativity &
Innovation
Management
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Total |

28

30

| 275 | 525 | 800

Semester Il

P21IMST31

Strategic
Management

4

25

75

100

P21MST32

Business Research
Methods

4

25

75

100

P21MSFT3134/
P21MSHT3134/
P21MSMT3134/
P21MSST3134

Subject Electivd/
MOOC

3

25

75

100

P21MSFT3134/

P21MSHT3134/
P21MSMT3134/
P21MSST3134

Subject Electivdl/
MOOC

P21MSFT3134/
P21MSHT3134/
P21MSMT3134/
P21MSST3134

Subject Elective
[/ MOOC

P21MSE32

Elective-l11:
Women
Entrepreneurship

P21WSSS33

Supportive
Course IlI(Skill ):
Women
Empowerment

P21MSB33

Business and
Societyi Paperlll
Rural Management

Total

24

Semester IV

P21MSFT4144/

P21MSHT4144/
P21MSMT4144/
P21MSST4144

SubjectElective
IV/ MOOC

3

P21MSFT4144/
P21MSHT4144/
P21MSMT4144/
P21MSST4144

Subject ElectiveV/
MOOC

P21MSFT4144/
P21MSHT4144/
P21MSMT4144/
P21MSST4144

Subject Elective
VI/ MOOC

P21MSR41

Project

Total

Non Major Elective (NME)

NME - P2Z1IMSN22MANAGEMENT OF SMALL BUSINESS
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Value Added Program (First Semester)The students can choose one of the two papers
offered)

Course Code Title of the Paper
1. P21MSV111 Digital Advertising and Marketing
2. P21MSV112 Personality Development and Soft Skills

Value Added Programme(Fourth Semester) The students can choose one of the two
papers)

Course Code Title of the Paper
1. P21MSV421 Export and Import Management
2. P21MSV422 Online Stock Market Trading

Additional Credit Courses (Mandatory)
1. P21MSV11- Value Added Program I-Two Credits(First Semester)
2. P21MSI21- Internship/Industrial Training 1 Two Credits (Second Semester)
3. P21MSO31- Online Courses-MOOC Courses- Two Credits (Third Semester)
4. P21MSV42- Value Added Program II-Two Credits (Fourth Semester)

Outside class hours
1. Health, Yoga & Physical Fitness
2. Library and Electronitnformation Access
3.Employability Training
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SPECIALIZATION ELECTIVES

Il Semester

IV Semester

Code

Course

No.

Code

Course

MARKETING

P21MSMT31

Integrated Marketing
Communication

1

P21MSMT41

Services Marketing

P21IMSMT32

Digital Marketing

P21MSMT42

Customer Relationship
Management

P21IMSMT33

Retail Management

P21IMSMT43

Global Marketing

P21IMSMT34

Rural Marketing

P21MSMT44

Supply Chain
Management

FIN

P21IMSFB1

Financial Services &
Institutions

P21IMSFB1

Corporate Taxation

P21IMSFB2

Security Analysis
and Portfolio
Management

P21IMSFH®2

Derivatives

P21MSFB3

Strategic Financial
Management

P21IMSFH®3

Behavioural Finance

P21MSFB4

International Finance

4

P21MSFB4

Insurance
Administration

HUMAN RESO

URCES

P21IMSHT31

Human Resource
Development

1

P21IMSHH#1

Advanced Behaviourg
Science

P21IMSHT32

Counselling in the

Workplace

P21IMSHHM2

Strategic HRM

P21IMSHT33

Industrial Relations
& Labour
Legislations

P21IMSHH43

International HRM

P21IMSHT34

Organisational
Culture &
Development

P21MSHH#4

Knowledge
Management

SYSTEMS

P21MSSB1

Business Analytics

1

P21IMSSHB1

System Analysis an
Design

P21MSSB2

Enterprise Resourc
Planning (ERP)

P21MSSHB2

Data Analytics

P21IMSSB3

Data Mining and
Data Warehousing

P21MSSH3

Decision
System

Suppor

P21MSSB4

Software Project

Management

P21MSSHB4

Internet and Web
Applications
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SEMESTER |

COURSE | P21MST11
CODE MANAGEMENT PROCESS AND

BUSINESSMODELS

CORE |

Cognitive Level K1: Recall

K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate

Course Objectives The Course aims to
1. introduce students to the basic principles and practices
management.
. trace the evolution of managemdémbught
. elaborate on the managerial functions.
. present new perspectives in management
. help students learn the theory and practice of business
model innovation.

UNIT 1 : Introduction and Planning

Management: Definitioni Evolution of management thought Goal T Functions of
Management Management skills Levels of ManagemeritModern management.
Planning: Nature and importance of planniriglanning proce$sComponents of planniniy
Planning prenses- Strategic planning Decisionmakingi Meaningi Types and process.

UNIT 2 : Organizing

Organizing: Nature, purpose and kinds of organisation struicfrmciples and theories of
organisatioi Departmentatiori Span of control Line and staff functiong Authority and
responsibilityi Centralization and decentralizatiorDelegation of authority Committees
Informal organisation. Staffing: Nature Scopei Functionsi Selection, Training and
Development.

UNIT 3 : Directing

Directing: General principles, importance and techniquesadership: Theory, Styles
Controlling: Objectives and process of controbntrol techniques. Coordination: Need and
techniques.

UNIT 4: New perspectives

New Perspectives in Managemergtrategic alliances and joint ventuie€ore competence
T Business process reengineeringlotal quality managemerit Bench markingi Cross
culture management
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UNIT 5 :Business Models

Business model innovatiemdentification of new businessodels Strategies for identifying
market spacereating market spacegheoretical and practical obstacles to business model
innovation.

References:

1. Koontz, H., &Weihrich, H.Essentials of managememMew Delhi: Tata McGraw Hill,
2010.

. Harold Koontz &He i nz  Wekbsdentialscafi Management. An International and
Leader s hi pMcBaw BilpEducdtion20&20

. PrasadPLintMi plies and prSaltan Ghand NewDelhin20i% g e mg

. Stoner, J ., Fr e e nManagem&u ,eRtiHalb of lindiz Pvt. Ltd. D .
New Delhi 2018.

. P C Tr Pripdpledof Managemeiit, Mc Gr aw Hi |l |l Educatio

Course Outcomes
On successful completion of the course, the students will be able to

K1 CO1 define the basic principles and practices of management.

K5 CO2 evaluate the evolution of management thought

K2 CO3 describe the managerial functions.

K3 CO4 apply business model innovation to real life situations.

K4 CO5 critically comment on newerspectives in management

Mapping of Cos with POS & PSOs

CO/
PO

PO1

PO2

PO3

PO4

PO5

COo1

CO2

CO3

CO4

M
S
S
S

CO5

M

Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark




MASTER OF BUSINESS ADMINISTRATION MTWU SYLLABUS 2021 ONWARDS

COURSE | P21MST12
CODE MANAGERIAL ECONOMICS
CORE Il

Cognitive Level K2: Understand

K3: Apply

K5: Evaluate

K6: Create

Course Objectives The Course aims to

1. introduce students to foundational concepts in

managerial economics
. discuss concepts related to demand and supply
provide an understanding of market structure and its
implications
4. assist students in concept of profit and its application
5. discuss key aspects of national income

UNIT 1 : Introduction

Managerial Economics: Meaning, nature and scio@d@anagerial economics and business
decision making Fundamental conceptsf managerial economics Role of Managerial
Economist. Demand Analysis: MeaniiigDeterminants Types of demand Elasticity of
demand.

UNIT 2 : Demand and Supply

Supply: Meaning Determinant§ Law of supplyi Supply elasticity Production functions:
Isoquantsi Expansion pathi Cobb Douglas function. Cost Concepts: Castput
relationshipi Economies and diseconomies of sdaléost functions.

UNIT 3 : Market Structure

Market Structure: Characteristi¢®erfect, Monopoly, Oligopoly, Duopoly Pricing and
output decisioridMethods of pricingi Differential pricingi Government intervention and
pricing.

UNIT 4 : Profit
Profit: Meaning and nature of profitTheories of profit Accounting vs. Economic profit
Profit policyi Breakeven analysis as a technique of profit planning and control.

UNIT 5 : National Income
National Income: Business Cyadldnflation and deflatiori Balance of paymenisMonetary
and Fiscal policies.

References
1. Varshney and Maheswah]anagerial Economi¢sSultan Chand and Sons, 2014.
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. Piyali GhoshGeeti ka, MRwralgpe r Ray 6 T&te bleGdmu c g
Hill. 2017.

. MehtaPLAManager i al,6 SdtahcChamdrandSors, 2016.
. Rangar &ramcl,plfes of ,TdaMcGoawHlc20li.0o mi ¢ s 0
. D N DwiMaeaaig,e rfi al K Vikas Rublishing Hogse, 2015.

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain foundational concepts in managerial economics

K6 CO2 discuss concepts related to demand and supply

K2 CO3 describe the managerial functions.

K3 CcO4 describe markestructure and its implications

K5 CO5 critically comment on key aspects of national income
Mapping of Cos with POS & PSOs

CO/ PO | PO | PO
PO 4 5

CO1

CO2

CO3

S
S
S
S

S
S
S
M

CcO4

CO5 S|S M M

Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE | P21MST13
CODE ORGANISATIONAL BEHAVIOUR

CORE IlI

Cognitive Level K2: Understand
K4: Analyze
K5: Evaluate
K6: Create

Course Objectives The Course aims to

1. enable student® learn the core concepts of organisatio

behaviour.

. discuss the foundatioras individual behaviour.

. help students understand the foundations of group
behaviour

. provide an understanding of organisational dynamics.

. help studentso comprehend the impact of stress and
change

UNIT 1: Introduction

Organisational Behaviour: Meanirig Elementsi Need and importancé Approachesi
Modelsi Levelsi Global scenario Sociocultural, political and economic differences and
their influence on International organizational behavidurFuture of organizationa
behaviour.

UNIT 2 : Individual Behaviour

Foundations of Individual Behaviour: Individual differencésPersonality: Meaning
Personality factors Learning: Components of learning procdsd.earning theories
Attitudes: Components Formationi Perception: Perceptual procdsMotivation: Typesi
Importance Ability: Meaningi Typesi Their relevance to organizational behaviour.

UNIT 3: Group Behaviour
Group Dynamics: Group: Definitioin Reasons Typesi Formation and developmeint

Group Norms: Meaning Typesi Reasons for enforcement of norindNorm variationi
Norm conformityi Group Cohesiveness: Meaningddvantages Group Conflict: Meaning

I Reasons’ Management of group confligt Their impact on organisational behaviour.
Power andPolitics: Power: Definitioni Power vs Authorityl Types i Sourcesi
Characteristics Effective use of powei Politics: Definitioni Political behaviour and
organisational politic§ Factors influencing political behavioiir Techniques of managing
political behaviour.
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UNIT 4 : Organizational dynamics

Organisational Dynamics: Organisational DesigBeterminants Formsi Organisational
Effectiveness: Meaning Approaches Factors contributing effectivenegsOrganisational
Culture: Meaning Significancei Organisational Climate: Meanirg Factors inffuencing
climatei Implications on organisational behaviour.

UNIT 5 : Change

Stress: Meaning Typesi Sourcesi Impact and consequences of stress on behaviour
Management of streds Organisational Change: MeanifigNaturei Causes of change
Resistance to changeManagement of change Organisational Development: Meaniiig
Needi OD interventions.

References:

. Stephen P. Robbing'imothy A Judgeand Neharik&ohra Organisational Behaviour,
Pearson India, 8edition, 2018

. Fred LuthansQrganisational Behaviours, McGraw Hill Book Cb2™" edition , 2017

. Ashwathappa K, Organisational Behaviour, Himalaya Publishing House, 2018

. John W Newstrom, Organisational Behavioduman Behaviour at workTata McGraw
Hill , 2017

. Gregory Mooreheadé&R.S. Griffin, Organisational Behaviour: Managing People and
OrganisationsCengage Learning fedition, 2014

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 describe the core concepts of organisatidseddaviour.

K2 CO2 explain the foundations of individual behaviour.

K6 CO3 discuss foundations of group behaviour

K4 co4 critically discuss the key aspects of organisational dynamics.

K5 CO5 evaluate the impact of stress and change and suggest suititiBgies tq
deal with them
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Mapping of Cos with POS & PSOs

CO/
PO

CO1

CO2

CO3

CO4

CO5 M

Strongly Correlating (S)

Moderately Correlating (M)
Weakly Correlating (W)
No Correlation (N)

3 marks
2 marks
1 mark
0 mark
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COURSE | P21MST14
CODE ACCOUNTING FOR MANAGEMENT

CORE IV

Cognitive Level K2: Understand
K3: Apply
K4: Analyze

Course Objectives The Course aims to
1. learn the basic accounting concepts and principles

preparation of final accounts

. help students to do financial statement analysis
compute ratios of the organisation.

. elabgate on nature, scope and functions of manage
accounting, differentiate it from other branches
accounting viz., cost and financial accounting.

. prepare the students to compute the marginal cost; t
the BreakEven Point and to solve problems on tiféal,
Labour and Overhead Variances.

. practice the preparation of various types of budgets
budgetary control of business organisations.

UNIT 1 : Fundamentals of Accounting

Introduction to Accounting: Definitions Concepts and ConventioinsTypes of accounts
Preparation of Journal, Ledger, Trial BalanicePreparation of Final Accounts (simple
problems)

UNIT 2 : Management Accounting

Management Accounting: MeanirfigScopei Functionsi Difference between Management
Accounting, Financial Accounting and Cost Accounting. Financial Statement Analysis:
Financial statemenisNaturei Limitationsi Analysis of interpretatioil Types of analysi$
External vsinternal analysi Horizontal vs Vertical analysis Tools of analysis: Common
size statementis Comparative statemeritsTrend analysid

UNIT 3 : Fund flow and Cash flow statements

Fund Flow StatemenisNeed and meaninig Preparation of schedule of changesviorking
capital and the fund flow stateménManagerial uses and limitation of fund flow statement.
Cash Flow Statemeiit Needi Meaningi Preparation of cash flow stateménkManagerial
uses of cash flow statementLimitationsi Differences between funffow and cash flow
analysis.
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UNIT 4 : Ratio Analysis

Ratio Analysisi Concepti Importancei Limitations i Classification of Ratiosi
Profitability Ratiosi Turnover Ratiod Financial Ratio§ Proprietary and Yield Ratios
Computation and Interptation of Ratios. Budget: Budgeting and Budgetary Contiiolpes
of budgets Preparation of flexible and fixed budgets, Master budget and Cash budget.

UNIT 5 : Marginal Costing

Marginal Costing: Concepts BreakEven Point Analysis Contributioni PV Ratio1
Margin of Safetyi Problems on applications of Bre&ven concept. Standard Costing
Meaningi Types of variancet Problems on Material, Labour, Overhead variances.
Instruction for Examiners for Question Setting:

60% of the questions shall be problems; 40% of the questions shall be theory based.

References:

1. Srinivasan NP &SakthivelMurugan M, Accounting for Managemertedn,
S.Chand, New Delhi, 2016.

2. Shukla M.C, Grewall.S & Gupta P.C, Advanced Accountancy"@één, S.Chand,
New Delhi, 2016.

3. Jain S.P, &Narang K.L, Business Accountinfledn.,KalyaniPubl, Delhi, 2013.

4. Maheswari SNPrinciples of Management Accountin§ultan Chand & Sons, New
Delhi, 2014.

5. Maheswari SN, Bblems and Solutions in Cost Accounting™@8n, Sultanchand&
Sons, New Delhi, Reprint 2014.

Course Outcomes

On successful completion of the course, the students will be able to

K2 CO1 explain the basic accounting concepts and principles and prépate
accounts Trading Account, Profit and Loss Account and Balance S
of an organisation.

CO2 analyse and interpret the financial statements by application of to
Common Size and Comparative Statements,

COo3 examine the financial performance of the organisation by app
various sets of ratios on entire financial aspects.

CO4 able to compute marginal cost; fix the Brelaken Point, and solve
problems on Material, Labour and Overhead Variances.

CO5 demonstrate their knowledge, understanding and application of
accounting skills and managerial accounting theories to busg
organisation.
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Mapping of Cos with POS & PSOs

CO/ PO
PO

2

CO1

CO3

M
CO2 S
S
S

CcO4

S
S
S
S

CO5 M

M

Strongly Correlating (S)
Moderately Correlating (M)
Weakly Correlating (W)

No Correlation (N)

3 marks
2 marks
1 mark
0 mark
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COURSE | P21MST15
CODE BUSINESS LAW & ETHICS
CORE V

Cognitive Level | K1: Recall

K2: Understand

K4: Analyze

K5: Evaluate

Course The Course aims to

Objectives 1. make the students learn about various laws which relate to setting up ¢
business

2. elaborate on the lawslating to contract and sales in business

3. create awareness amegotiable instruments

4. teach the students on the newly introduced regulations andheywaffec
the business.
make the students learn about principles of personal as well profes
ethics of business

UNIT 1 : Indian Contract Act

Indian Contract Act 1872 : ContraictMeaningi Essential Elements Offer and Acceptance
T Consideratiori Capacityi Preconsent’ Legality of objecti Quasi contract Discharge
of Contracti Performance of ContractBreach of Contradt Remedies.

UNIT 2 : Sales of Goods Act

Sale of Goods Act, 1930: Contract of Sale: Esseniia®ale and Ageement to Seli
Conditions and Warranties: Caveat Emgtofransfer of Property: Sale by nomnersi
Performance of the ContraicDelivery of Goods Rights and Duties of the Buyer and Seller
i Rights of an unpaid seller. Companies Act, 1956: Charattsi Kindsi Incorporation of
Companiesi Memorandum of Association Articles of Associationi Prospectusi
Management and AdministratiérDirectori Appointment, Powers and Duties.

UNIT 3 : Negotiable Instruments Act

Negotiable Instrumentsah, 1881: Naturé Characteristics Presumption$ Classificationi
Parties to Negotiable Instrumenis Capacities of partie§ Negotiation methodsi
Endorsements Assignments Dishonour and Discharge of Negotiable Instruments.

UNIT 4: Companies Act 203

Companies Act, 2013, Companies (Amendment ) Act, 2019, Insolvency and Bankruptcy
code, recent acts. Recent Acts: Goods and Servicesi Tlatellectual Property Rights:
Patentsi rights i copy rightsi trademarksi registration of trademarks geographical
indicationi protectioni industrial design Intellectual Property Policy.
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UNIT 5 : Business Ethics

BusinessEthics: An Overview - Principlesof PersonalEthics - Principlesof Professional
Ethics- Codeof ConductandEthicsfor Managers ValuesandEthicsin Business Ethical
DecisionMaking - Conceptsaandtheoriesof BusinesEthics- Ethicsof ConsimerProtection
T CorporateSocialResponsibilityt CorporateGovernance.

References

. Pillai R.S.N. &Bagavathi, Legal Aspects of Business, S.Chand, New Delhi, 2011.

. N.D. Kapoor,Mercantile Law Sultan Chand & Sons, New Delhi, 2020

. Kapoor N.D, IndustrieLaws, 2011

. Venkataraman. M., An introduction to Intellectual Property RighBaperback
publications 2015

. Fernand®. C., Muraleedharaf. P.,Satheeslt. K., CorporateGovernancePrinciples,
PoliciesandPracticesPearsorEducation2018

Course Outcomes
On successful completion of the course, the students will be able to

K1 CO1 list out the laws which have an impact on the business

K2 CO2 describe Sale of Goods Act and Companies Act

K2 COo3 understand the Negotiable Instruments Act

K4 co4 discuss the amendments to Companies Act, 2013 and the recent Acts
applicable to business

K5 CO5 know the ethical business functioning
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Mapping of Cos with POS & PSOs

CO/ | PO1 | PO2| PO3 | PO4 | PO5
PO

COo1

CO2

CO3

CO4

CO5 M M

Strongly Correlating (S) 3 marks

Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE | P21MSE11
CODE E-BUSINESS

ELECTIVE -I

Cognitive Level | K1: Recall
K3: Apply
K4: Analyse

Course The Course aims to
Objectives 1. teach the students about the impact of electronic communication

traditional businesses

. train the students on concept of management issues in creating a
customer

. help the students to leaabout supply chain management

. help the students undensththe ebusiness strategy

UNIT 7 1: Introduction

Introduction to E-Businessand E-Commerce Impactof Electronic Communicationson
Traditional Businesses Difference betweenE-Businessand E-Commerce- E-Business:
Opportunities,Risks and Barriers - MarketplaceAnalysis for E-Commerce- Location of
Tradingin the Marketplace BusinessModelsfor E-Commerce

UNIT 712 : Managing E- Businessinfrastructure

Managing E-Businessinfrastructure: Components Internet Technology- Management
Issues in Creating a New CustometfFacing internet service - Managing Digital

Communications E-environment- Social and Legal factors- Economicand Competitive
factorsi Political factorsi Technologicafactors.

UNIT 713 : E- Procurement

E-Procurement: Drivers, Barriers,Risks,andimplementation Futureof E-Procurement.
Supply Chain Management: Using E-Businessto Restructurethe Supply Chain - SCM
Implementation GoalSettingandPerformancéManagementor E-SCM.

UNIT T 4: E- BusinessStrategy

E-BusinessStrategy: StrategicAnalysis- StrategicObjectives- StrategyDecision- Strategy
Implementabn. eeCRM: Conversion Marketing - Online Buying Process- Customer
Acquisition Management- Customer Retention Management- Customer Extension -
TechnologySolutionsfor CRM.

UNIT 7 5: ChangeManagement

ChangeManagement: Challenge®f E-Businesslransformationt PlanningChange HR
Requirements ManagingChange E-BusinessServicelmplementatiori Optimizationof
digital businesservices.
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References:
ChaffeyD., Digital BusinessandE-CommerceManagementPearson2014
SchneidelG., ElectronicCommerceCengagé_earning,2016
WhiteleyD., E-CommerceStrategy,TechnologieandApplications McGrawHill, 2017
JosepP.T., E-=CommerceAn IndianPerspectivePHI, 2015
LaudonK. C., TraverC. G., E-Commerce2017:BusinessTechnologySociety Pearson,
2018

Course Outcomes
On successful completion of the course, the students will be able to

K1 co1 know how to apply -@usiness strategy

K4 cO2 discover the correct technique i¥Beisiness

K3 co3 make use oftligital e Business services

co4 develop EStrategy

Mapping of Cos with POS & PSOs
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COURSE | P21MSSL1
CODE

EXECUTIVE COMMUNICATION

SUPPORTIVE
COURSE |

Cognitive Level | K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate
K6: Create

Course The Course aims to
Objectives 1. make the students learn about executive communication

2. understand on oral communication and presentations & speeches in bu
3. give practice to thetudents to enable them to write business letters & rey
4. create awareness on technology in executive communication

UNIT 1 : Introduction

Introduction to Executive communication: Meanihgmportancei Objectivesi Principles
of Communicationi Forms of communication Communication Procests Barriers to
effective communication.

UNIT 2 : Oral Communication

Oral Communication: Body LanguageGestures Postures Facial expressions Dress
codesi Listening & Speaking: Techniques of élicg responsei Probing questions
ObservationT Business and social etiquettes. Presentations & Speeches: Principles of
effective speech and presentations

Technical & Nontechnical presentations Speech of introductiofi Speech of thank$

Occasionabkpeecli Theme speech Use of audievisual aids

UNIT 3: Written Communication

Written Communication: Purpose of writirig Clarity in writing i Principles of effective
writing T Writing process: Pre writingg Writing i Revisingi Specific writing feature$
Coherence’ Electronic writing process. Business Lettérslypesi Writing routine and
persuasive lettefis Positive and Negative messages.

UNIT 4: Preparation of Business Reports
Business Reports: Types of Business Repof®rmati Checklist for compiling reporté

Executive Summary Compiling a Press ReleageOrganizéion Reports by Individual,
Committee

UNIT 5: Meetings

Conducting Meetings: Procedurd’reparing Agenda, Minutes and Resolutibridonducting
Seminars and Conferences.
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Technology in CommunicationFax T Mobile Phonesi Intercom i Email T Video
Conferencing Interneti Websites.
References:

1. Rajendra Pal & J S KorlahalEssentials of Business Communicati8nltan Chand &

Sons, New Delhi. 2012.

. Lesikar, Flatley, Rentz&PandBpsiness Communicatiph1™ ed., TMH, 2010.

. Chaturvedi P. D, &MukeshChaturvediusiness Communication : Concepts, Cases And
Applications 2" ed., Pearson Education, 2011.

. Andrea J. Rutherfor®asic Communication Skills for Technolpg¥ edition, Pearson
Education Asia, Ne& Delhi, 2010.

. RK MadhukarBusiness Communicatip8? edition, Vikas Publishing House Pvt Ltd,
2018

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 understand the communication process and barriers

K3 CO2 develop Presentation & speeches way of oral communication in busine

K6 CO3 create knowledge on written communication in business

K5 CO4 evaluate Business letters and reports

K4 CO5 analyse uses of technology in communication

Mapping of Cos with POS & PSOs
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COURSE | P21MSB11
CODE

DISASTER MANAGEMENT

BUSINESS AND
SOCIETY PAPERT |

Cognitive Level K1: Recall

K2: Understand
K3: Apply

K5: Evaluate
K6: Create

Course Objectives The Course aims to
1. introduce students to the basic principles of disaster
management.
examine the attributes and impact of disasters
classify and elaborate natural and rmaade disasters
identify disaster management strategies
create awareness among the students on preparedne
response rehabilitation and mitigation of disasters

UNIT 1: Introduction to DisasterManagement

Understanding disasteiis Impact of disaster§ Concepts of Hazard, Risk, Vulnerability,
Resilience and CapacityDisaster Management: MeaniingObjectivesi Principlesi Tools
and methods of disaster managenielssues in disaster management.

UNIT 2: Natural Disasters:

Disaster: DefinitionT Attributes of disasters Impact of disasters Classification of
disasters: Natural disasters: Meaningypesi Earthquakes, Volcanic eruptions, Cyclones,
Hurricanes, Torandos, Tsunamis, Floods, Landsli8eswstorms, Droughts, Wild Firés
Prevention and preparedness.

UNIT 3: Man -made Disasters:

Meaningi Typesi Accidents: Industrial, Structural failures, Road and Rail, Aircraft, Space
and Maritime; Wars and Terror strikes; Blasts and Fire accidents,r&iasl and Radiation
hazardg Prevention and preparedness.

UNIT 4: Disaster Management Strategies

Basic steps: Creating organisational structurélazard mapping and risk assessment
Vulnerability analysisi Skill Sets of Disaster Manager: Leadershigroblem solving,
Communication, Tearwork, Technological, Social, Leaning, Adaptability and
Responsibility skills Attitude and spirit of Serviceé Professionalism.

UNIT 5: Disaster PreparednessResponseand Mitigation:

Preparedness: Disaster Managem Plani Early warning systemi Evacuation and
Sheltering plans Education and training of personrielPublic awareness programmies
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Response: Search and resdué/edical carei Damage assessmentReconstructioni
Economic rehabilitatioin Mitigation Measures.

References:
Subramanian R, Disaster Management, Vikas, 2018.

Srivastava A.K, Textbook of Disaster Management, Scientific Pub, 2021.

Shekhawat R.S and Bhatnagar Harshul, Fundamentals of Disaster Management (with
Case Studies), Himansub, 2013.
Kumar P, Disaster Management, Oak Bridge Pub, 2021.

Vaidyanathan S, An Introduction to Disaster Management: Natural Disasters and Man
Made Hazards, CBS Pub, 2020.

Modal D and Basu D, Disaster Management: Concepts and Approachesu@gBS P
2020.

Course Outcomes
On successful completion of the course, the students will be able to

K1 CO1 define the basic principles disastemanagement.

K5 CO2 evaluate the impact of disaster management
K2 CO3 classify disasters and its types
K3 CO4 apply disaster management strategies

K6 CO5 create disaster management and mitigation plans for rehabilitation
Mapping of Cos with POS & PSOs
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SEMESTERII

COURSE | P21MST21
CODE OPERATIONS MANAGEMENT
CORE VI

Cognitive Level | K2: Understand

K3: Apply

K4: Analyse

K5: Evaluate

Course The Course aims to

Objectives . introduce students to the production and operation function

. give a broad overview of capacity planning

. discuss the pertinent aspects of process planning

. explain the importance of layouts, and PPC

. introduce material requirement planning and control

UNIT 1 : Introduction

Introduction to Production and Operation Functions: Types of Manufacturing Systems: Job
Shop, Batch/Intermittent, Continuous/Assembly Line, Process and Project Systems.
Designing the Produét Standardization: Modularization: Reliability: Reverse Engimeer

UNIT 2 : Capacity Planning

Capacity Planning Importance, Capacity Determination for Manufacturing and Service
Industry: Capacity Planning Strategies: Capacity Measurement. Facility Planning: Location
of Facilities, Locational FlexibilityFacility Design Process and Techniques, Locational
Break Even Analysis.

UNIT 3 : Process Planning

Process Planningy Procedure, Characteristics of Production Process Systems, Process form
Selection with PLC Phases. Introduction to Study Method#ork-study, Timei Study and
Method Study, Evolution of Normal/Standard Time, Job Design and Rating.

UNIT 4 : Layout

Layout, Importance and Function, Objectives, Flow patterns, Layout typBsoduct,
Process, Group Technology/Cellular Layout, tbex for Good Layout, layout Design
Procedure, GRAFT, ALDEP, REL Chart, Assembly Line Balancing. PPC: Fundtions
Planning Phase, Action Phase, Control Phase. Aggregate Production Planning, Line of
balanceé Forecasting Methods.

UNIT 5 : Material Planning

Material Requirement Planning (MRB and Control, Inventory, Inventory Control, EOQ,
Purchase Inventory modélsP System & Q System. Stores ManagenieABC, VED, FSN,
Techniques.
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References

. Jay Heizer, Barry RendeDperations ManagemeRearson Education, 2017.

. Ashwathappa K & Bhatt KProduction and Operations Managemedsitmnalaya Pub
House. 2015.

. Chary S.N.Production and Operation Managemeéri¥iH Publications, 2019.

. R. Paneerselvan®Production and Operation Management, PHI Publinat@012.

. KanishkaBediProduction and Operation Management, Oxford University P264S8.

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain the importance of the production and operation function

K3 CO2 present a broad overview of capacity planning
K4 CO3 analyze pertinent aspects of process planning

K5 CO4 discuss the importance of layouts, and PPC
K5 CO5 critically discuss material requirement planning and control
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COURSE | P21MST22
CODE MARKETING MANAGEMENT
CORE VII

Cognitive Level | K1: Recall

K2: Understand

K4: Analyse

K5: Evaluate

K6: Create

Course The Course aims to

Objectives 1. learn the marketing concepts, planning and environment

forecasting the market.

. examine the opportunities, threats and changes in the comp
environment to prepare suitable marketing mix for diffe
businesses.

. understand the forces driving the consumer behaviour for dec
making, relationship and retention of customers.

. identify the market segments to devise strategies and to fix the
consumers for positioning the products.

. provide an undetanding of the elements in marketing mix and
application to create satisfied customers.

UNIT 1 : Introduction

Modern Marketing Concept: Conceptual Evolution Societal Marketing Concept
Relevance of Marketing in the Indian Context before and after Liberalization Rolicy
Features of Consumer, Industrial Marketing and Services Markietigrketing Planning
Process 1 Marketing System: Marketing EnvironmentExternal and Internal Factoiis
Marketing Strategies by Leaders, Challengers, Followers and Nidiesketing Mix: Four
P6s of Marketing.

UNIT 2 : Consumer Behaviour

Consumer Behaviour: Meaning darimportancei Consumer buying Process Indian
Consumer Profile. Market Segmentation: Meaninggegmentation Vs Aggregation
Differentiated Vs Undifferentiated Marketing Bases for Segmentatioin Targeting and
PositioningT Demand Forecasting: Toolssedi Marketing Information System and
Methods.

UNIT 3 : Product Decisions

Product Mix Decisions: Components of a Produ&troduct Line and Mix Decisioris New
Product Development: Need and Sté&pdlew Product Successes and FailureBroduct
Market Strategiesi Product Differentiation and PositioningBranding i Packagingi
Labellingi Pricing: Factors Influencing PricirigPricing Objective$ Procedurd Policies
T Methods.
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UNIT 4 : Promotion

Promotion: Kindsi Personal Selling Vémpersonal Selling Personal Selling Proce$s
Advertising: Meaning, Importance, Objective®eciding Advertising Budget Advertising
Copy/Layouti Media Planning, Selection and SchedulihgAdvertising in the Indian
Contexti Measuring Advertising Eéfctivenes$ Sales Promotion: Methods and Strategjies
Direct Marketingi Tele Marketingi Event Marketingi Public Relationsi Promotion
through Internet.

UNIT 5 : Distribution

Distribution Management: Designing a Physical Distribution Sydtdbesigning Channels
of Distributioni Types of Intermediariek Intensity of Distributioni Managing Middlemen
TConsumer Movement in Indida Consumer Protection Act: Objectivds Rights of

consumerd§ Procedure for filing complaints Redressal agencies: mationsi Settling the

claims.

References

1. Philip Kotler,Marketing Management.5"edn, Pearson Education India, Delhi, 2015.

2. Ramasamy VS &NamakumaiVlarketing Management: Indian Context with Global
Perspective5"edn, MacGraw Hill India, New Delh2013.

3. Philip Kotler, Marketing 4.0: Moving from Traditional to Digital, Wiley, 2017.

4. Gupta Prachi eal, Marketing Management: Indian Cases, Pearson Education, 2017.

5

Russ Winer, Marketing Managemenftedin., Pearson Education, 2015.

Course Outcomes
On successful completion of the course, the students will be able to

K1 CO1 focus on marketing concepts, planning and environment and forecast tl
market for healthier segmentation for targeting and positioning

K2 CO2 understand the pulses of the consurnmebuild customer relationship ar
market share and segment the market for devising strategies.
K6 COo3 develop the need based products, fix the price based on various metho

design the distribution channels, promote the products by proper adver
sales promotion and manage the sales force for efficient marketing ang
predict the future of direct and online marketing.

examine the application of Consumer Protection Act and the modus
operandi of the Act to solve the problems of consumersanketing
activities by the organisations

demonstrate professional written and interpersonal communication skil
will enable them to collaboratively interact with customers, employees &
suppliers

Mapping of Cos with POS & PSOs
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COURSE | P21MST23
CODE FINANCIAL MANAGEMENT

CORE VI

Cognitive K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate
K6: Create

Level

Course The Course aims to
Objectives 1. describe the functions and goals of financial management and time va

money

. list out various sources and instruments of finance and classify them.

. critically observe the capital structure and theories and workapmgtal
requirements of an organisation.

. discuss the dividend theories and policies of organisations.

. apply the capital appraisal tools and evaluate the profitable c
investments and projects for the organisation.

UNIT 1 : Introduction
Financial Managemerit Functionsi Goals of Financial ManagementMaximization Vs.

Optimizationi Risk-return trade offi Environment of Finance: Institutions and issiies
Concepts of time value of money, discounting and compounding.

UNIT 2 : Financing function

Financing function: Long term financing sources and instrunieStsares and Debenturis
Convertible securities &Term LoansForeign equity and debt securitiesCapital Issue
management: Functions and functionariés Current practices.  Working Capital:
Components & Estimation Financingi Sources and approaches.

UNIT 3 : Capital Structure

Capital structure planning: Cost of capital: Equity, Debt, Retained earniigsighted
average cost of capitalCapital strature theorie§ Net income, Net operating income, MM
and Traditional theories Leverage Types and significance.

UNIT 4 : Capital Investment

Capital investment Proposals: Nature and tyipp&valuation techniques: Payback period
ARR T IRRT NPV i CAPM i Capital Rationingi Concept of adjusted NPV for Global
Projects.




MASTER OF BUSINESS ADMINISTRATION MTWU SYLLABUS 2021 ONWARDS

UNIT 5 : Dividend Decision

Dividend Policy and Practiceis Dividend policiesi Factors affecting dividend decisidan
Dividend theorie§ Graham, Gordon, Walter and MMédoriesi Ploughing back of earnings
for expansion, diversification and modernization.

References:

. Pandey I.MFinancial Managemenl?hedn, Pearson, 2021.

. Rustagi R P, Taxmannos Fun da"ednTaxaans Pub,f
2020.

. Khan and JairFinancial Management: Text, Problems and Ga&%&sin, McGraw Hill,
2018.

. Robert C Higgins, Analysis for Financial Managementetih, McGraw Hill, 2017.

. Prasanna Chandr&inancial Management, £6dn, McGraw Hill, 2019.

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 describe the functions and goals of financial management, and applicat
time value of money under compounding and discounting methods

K3 CO2 review the merits and demeritsf various financial instruments, i
application in the business

K4 CO3 analyse the capital structure and working capital requirements of an
organization.
K6 CO4 discuss the dividend theories and policies of organisations

K5 CO5 evaluate the profitableapital investments and projects for the organisati

Mapping of Cos with POS & PSOs

Co/ |P |PO |PO O
PO 01
COo1
CO2
CO3
CO4
CO5

Strongly Correlating (S) 3 marks

O
O
O

nNnZZZ|na o

Zlnlnln/=zo o

Zlnlnlnln~N o

Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark




MASTER OF BUSINESS ADMINISTRATION MTWU SYLLABUS 2021 ONWARDS

COURSE | P21MST24
CODE HUMAN RESOURCE MANAGEMENT

CORE IX

Cognitive Level | K2: Understand
K4: Analyse
K5: Evaluate
K6: Create

Course The Course aims to
Objectives 1. trace the evolution and development of the human resource

management function.

. discuss the impact of environment on human resource manageme
and the human resource management process

. introduce recruitment, selection, induction, promotion, transfer,
separation functions

. give a broad overview of HRD, Appraisal and Compensation

. give a brief introduction to industrial relations

UNIT 1 : Introduction

Introductioni Evolution and Development of Human Resources Manageimeanctionsi
Scopei Difference between Personnel Management and Human Resource Management
Changing environment of Human Resource ManagemeRole and Quadies of Human
Resource Manager. Strategic Human Resource Managénaating a Strategly Oriented
Human Resource System

UNIT 2 : Job Analysis

Human Resource Management and the Environment: Factors influéndtugctions of
Human Resourcé Job Design and Analysis Approaches to Job DesignProcess of Job
Analysisi Types and Sources of Job Analysisnformationi Methods of collecting Job
Analysis Informationi Recent developments in Job Analysigluman Resource Planning
and Forecastig i Processi Supply and Demand ForecastiingStrategies for Manpower
plan.

UNIT 3 : Recruitment and Selection

Recruiting: Process of Recruitment and Recruitment Policies and Procéd8msces of
Recruitmenti Methods of Recruitmenrt Measuringrecruitment effectivenesis Selection:
Process Types of Testd Types and Process of InterviégwPlacement and Induction
Placement process, Making placement effeciiv®roblems in Placemerit Process of
Inductioni Promotioni Demotionsi Transfers Separation.
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UNIT 4 : Training

Need for Human Resource Developmiefitrainingi Analyzing training needs Techniques
T Performance Appraisal: StepsMethodsi Potential Appraisal Introduction to Wages
and Salary Administratioh Objectives and Components.

UNIT 5 : Industrial Relations

Introduction to Industrial Relations: Definitidh Objectivesi Empowerment of employees
through industrial relations Human Resource Information System: Née@bjectives and
Development of Human Resource Information Systé Ethics in Human Resource
Managemenit Recent Trends in Human Resource Managerémtowledge Managemeiit
e-HRM.

References

. Gary Desslor,BijuVarkkey, Human Resource Managememearson Education 45
Edition, 2018

. Ashwathappa, K Human ResourceManagement McGraw Hill Education, %
Edition,2017

. SeemaSanghHuman Resource Managementikas Publishing House Pvt. Ltd., 2014

. Sharon Pande&SwapnalekhaBaddkman Resource Managemdrdst and case¥ikas
Publishing, 2° edition, 2016

. SubbaRao PPesonal and Human Resource Management: Text & Caddsnalaya
Publishing House, 2015

Course Outcomes
On successful completion of the course, the students will be able to

K2 co1 explain the evolution and development of the human resource managel
function.

K6 cO2 discuss the impact of environment on human resource management ar
human resource management process

K2 co3 describe recruitment, selection, induction, promotion, transfer, separati
functions

K4 co4 examine the HRD TechniqueAppraisal and Compensation

K5 co5 explain important aspects of industrial relations
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COURSE | P21MST25
CODE OPERATIONS RESEARCH

CORE X

Cognitive Level | K2: Understand
K3: Apply
K5: Evaluate

Course The Course aims to
Objectives 1. create awarenesabout the tools and techniques of Operations

Research

. train the students on conceptagftimization

. help the students to learn the methods to minimize cost

. help the students understand the critical path and duration to
complete projects

. train the students to make better decisions

UNIT 1. Introduction and Linear Programming

Concepti Scope of operations researciDifferent phases of operations researdiodels in
Operations Resear@oncepts of Optimizatioin Solving L.P. using Graphical and Simplex
Methodi Other types of simplex methods.

UNIT 2: Transportation

Transportationi Structure of the probleni Minimization T Optimality solution T
Degeneracy in transportation problériynbalanced transportation problénvaximization.
Assignment Modeli Formulation of an assignmeifit Minimization 7 Multiple optimal
soluionsi Non square matrix Maximization problem.

UNIT 3 : Queuing Theory

Elements of Queuing TheoiK e nd al | 6 § Single channeél infinite population
ProblemsGame Theory: Basic ConcegtsTwo Persons Zero Sum Gamie$addle Points ,
dominance property

UNIT 4 : Networking Technique

PERT and CPM: Network diagram representafiofime calculation and critical path in
network i Critical path method Performance Evaluation Review Technique&inding
critical path. Crashintechniques

UNIT 5 : Decision Theory

Introduction to Decision Theory: Papff and Loss Table$§ Expected value of Payff
Expected Value of Perfect Information: Decision Tree Approach to Choose Optimal Course
of Actioni Criteria for Decision: Nhi-Max, Maxii Max, Minimizing Maximal Regret and

their Implications.
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References

1. Pannerselvam R Qperations ResearchMethods& PracticéViley& Sons 2010

2. HamdyA. Taha,Operations ResearéhAn Introduction 2014

3. P.K. Gupta & D.S. HiraDperations ResearcR015

4. Col. D. S. Cheemdperations Researchirewall Media,, 2017

5. S. JaisankaOperations Researctbecision Models Approach, Excel Books, 2014

Course Outcomes
On successful completion of the course, the students will be able to

K2 co1 describe the mathematical techniques in business

K3 cO2 choose theorrect technique to solve th@oblem arising in business

K5 co3 prioritize better decisions usingathematical techniques

K5 co4 assess the objectives of the company with regard to competition and cg

K5 co5 critically evaluateand take decisions
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COURSE | P21MSN22
CODE MANAGEMENT OF SMALL BUSINESSES
ELECTIVE -11(NME)

Cognitive Level K1: Recall
K3: Apply
K4: Analyse
K5: Evaluate
K6: Create

Course Objectives The Courseaimsto

. understand the Indiastart up ecosystem

. generate business ideas

. associate their business ideas with right opportunities

. write business plans

. identify sources of funding, and launch and grow successful
ventures

UNIT 1: Introduction
Entrepreneurial Perspective: Entrepreneurial Mind-Set - Indian Startup Ecosystem -
CorporateEntrepreneurshipGeneratingagndExploiting New Entries

UNIT 2: Identification of Opportunity
From Ideato the Opportunity: Creativity andthe Businesddea- Identifying and Analysing

DomesticandInternationalOpportunities Protectingthe IdeaandOtherLegal Issuedor the
Entrepreneur

UNIT 3: BusinessPlan
Fromthe Opportunityto the BusinessPlan: Creatingand Startingthe Ventureguidedby the
Busines®lan- Marketing Plan- OrganisationaPlan- FinancialPlan

UNIT 4: ldentifying the sourceof Funds
Fromthe BusinessPlanto Fundingthe Venture:Sourcesf Capital- Informal Risk Capital,
VentureCapital,andGoingPublic

UNIT 5: Growth of the business

From Fundingthe Ventureto Launching,Growing,andEndingthe New Venture- Strategies
for Growth and Managingthe Implications of Growth - AccessingResourcedor Growth
from ExternalSources Successioflanning- HarvestingandEndinga Venture

References

. Hisrich,R.D., PetersM. P.,ShepherdD. A., SinhaS, Entrepreneurshif1e),
McGrawHill Education(India) Pvt. Ltd., Chennai(2020)

. CharantimathP. M., EntrepreneurshipevelopmentindSmallBusines€Enterprises
3e), PearsonChennaj2018.

. RickmanC. D., Rupa,SmallBusinessStartUp Workbook 2010.

. DruckerP.F., InnovationandEntrepreneurshig®racticeandPrinciples(2009),

. HarperCollins, HarvardBusinesdReviewEntrepreneur'slandbook:EverythingYou
Needto LaunchandGrow Your New BusinessHarvardBusinesReviewPress2018.
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CourseQutcomes

Onsuccessfutompletionof the coursethe studentswill beableto

K1

COo1

defineanentrepreneuriamindset.

K5

CO2

evaluatedifferentbusinessdeasandopportunities

K6

CO3

developabusinesplan.

K3

CoO4

identify sourcef capital

K4

CO5

launchnewventures
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COURSE | P21MSB22

SORE CREATIVITY AND INNOVATION
BUSINESS AND MANAGEMENT

SOCIETY PAPER -

Cognitive Level | K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate
K6: Create

Course The Course aims to
Objectives 1. Introduce students to the process of creative thinking

2. Promoteideation in students
3. Train students in decision making and evaluation
4. create awareness omellectual property rights

UNIT 1 : Introduction to Creative Thinking

Creative thinking science or art; Valuing diversity in thinking : Thinking
preferences, Creativity styles; Setting the stage for success

UNIT 2: Creativity in Problem Solving

Creativity in problem solving: Problem Definition, Pattern Breaking, Thinking
differently, Chaging your point of view, Watching for paradigm shift,
Challenging conventional wisdom, Lateral thinking, provocation, Mind
stimulation;

UNIT 3: Ideation
EightDimensional (8D) Approach to Ideation; Systematic Inventive Thinking.

UNIT 4: Decision andEvaluation
Focused thinking framework, Six thinking hats, Ethical considerations; Design
for Interaction

UNIT 5: Intellectual Property
Introduction, Patents, Copyrights , Trademarks , Trade Secret, Unfair
Competition.

References:

1. Ashwini Kumar SinghCreativity & InnovationNotion Press, 2021

2. Prateek Goorha, Jason Pofseativity and Innovation: A New Theory of
Ideas Springer International Publishing, 2018

3. Managing Creativity and Innovatiadarvard Business Review Press,
2003
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Course Outcomes
On successful completion of the course, students will be able to

K2 CO1 understand thereative thinking process

K3 CO2 developa creative approach to problem solving

K6 CO3 create knowledgéhrough eighidimensional approach to ideation

K5 CO4 evaluatealternatives in their decision making processes

K4 CO5 analysethe application of Intellectual Property Rights

Mapping of Cos with POS & PSOs

CO/ |PO| PO | PO | PO | PO
PO 1 2 3 4 5

COo1
CO2
CO3
Cco4
Co5 |S |S S

Strongly Correlating (S)
Moderately Correlating (M)
Weakly Correlating (W)

No Correlation (N)
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SEMESTER I

COURSE | P21MST31
CODE STRATEGIC MANAGEMENT

CORE Xl

Cognitive Level K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate
K6: Create

Course Objectives The Course aims to
1. create awareness about the environment in whiclbisaness

is functioning.

. help the students gain knowledge on how the companies V
formulate vision, mission and objectives

. help the students understand on what decisions to take ba
the analysis of the company

. train the students on implementatisaues of strategy

. gain knowledge on Business on Business Ethics and va
issues relating to Business Ethics

UNIT 1: Strategic Planning

Overviewi Understanding strategyStrategic planning and strategic management: Levels of
strategic plannigi Process of strategic planniiiddimensions of strategic decisionsssues

in strategic decision makirigStrategic Intent: Vision, Mission, Goals and objectives.

UNIT 2 : Environmental Analysis

Environmental Analysis: Environmental scannirig Sources and factors affecting
environmental scanning Types of Environment: Economic, Market, Technological,
Supplier, Political, Regulatory, Socio cultural and International environrmehtternal
analysisi Dynamics.

UNIT 3: Strategy Formulation

Strategy Formulation/ Alternatives: Corporate strategieStability(Blue Ocean and Red
OceanStrategy, Expansion, Retrenchment and Combination strategy.

Business level strategies: Typesindustry structureéi Generic business strategy Cost
leadership Differentiationi Focusi Tactics.

UNIT 4: Strategic Analysis and Choice
Strategic Analysis and Choice: Procdssit corporate level at business leve Factors
affecting strategic choicei Strategic Implementation: Components of strategic

Page45
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implementationi Project implementationi Procedural implementation and Resource
allocation.Strategic Alignment

UNIT 5: Implementation

Structural Implemetation: Types of structuré Dimensionsi Behavioral Implementation:
Types and issue$ Role of strategic leader$ Business Ethicsi Corporate Social
Responsibilityi Functional and Operational Implementation: Importanégeas and issues
T Strategic Ewluation and Control: Techniques Role of organizational system in
evaluation.

References

1. Azhakazmi, Strategic Management"&d., TMH, New Delhi, 2020.

2. M. Jeyarathnantrategic Managemeried., Himalaya Publishing House, 2015.
3. W. ChanKim, Blue Ocean Strategy, Havard Business Review Press, 2015

4. C.B. Gupta Strategic Management, TextaCasesS Chand New Delhi., 2016
5. SrinivasanR, Strategic Management: The Indian Cont&tEd., PHI, 2014.

Course Outcomes
On successful completion of tkeurse, the students will be able to

K2 CO1 know the environment the company is operating in

K3 CO2 apply thetechniques to be followed when the business is not profitable

K5 CO3 assess the type of internal dynamics that are best suited for business

K4 CO4 examine the ethical issues pertaining to business

K6 CO5 discuss the issues in strategic implementation

Mapping of Cos with POS & PSOs

CoO/ PO
PO

COo1

CO3

M
CO2 M
S
M

CO4

CO5 M M M

Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE | P21MST32

CODE BUSINESS RESEARCH METHODS

CORE XlI

Cognitive Level K3: Apply
K5: Evaluate
K6: Create

CourseObjectives The Course aims to
1. identify the research problems and prepare a research des
2. develop the methodology and test tlesearch instruments fg
the research.
. describe the methods of data collection and to fix the samy
collect the data
. analyse the data by applying suitable statistical tools
interpret the results.
. describe the mechanism of writing good report weluired
contents.

UNIT 1 : Introduction
Research: Types of Research Significance of Research in Business Scieric&esearch
Problem: Identificatiori Selection and Formulatioh Review of Literaturé Collection of
background literaturé Hypothesisi Meaningi Sources Types of hypothesis Framing of
research hypotheses.

UNIT 2 : Research Design

Research Design Components of a Research DesignDrafting research designs
Sampling: Principles of Sampling Probability and Nofprobalility Sampling Methodsi
Sources of Informatiori Choice between Primary and Secondary Dat&eneration of
sources and data.

UNIT 3 : Data Collection

Methods of Data Collection: Collection of Primary Data: Observation, Interview and
Questionnaires Essentials of a Good Schedule and Questioningdelection of appropriate
Method for Data Collection Pretesting Pilot Study.

Scaling Techniques:Meaningi Importancei Methods of their construction. Measurement
in Research: Test of sound measureneiiechniques of developing measurement tdols
Developing research toolsConducting reliability and validity tests.

UNIT 4 Data Processing

Processing of Data:Editing, Coding, Classification and TabulatiorStatistical Analysis:
Measures of Central Value: Arithmetic mean, Median and Molkasures of Dispersion:
Range, Quartile Deviation, Mean Deviation and Standard DeviatioMeasures of
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Relationship: Correlation and Regression Analysfsssociation of AttributesMultivariate
analysis: Factor, Cluster, MDS, Discriminarmnalysis(theory only).Hypothesis Testing:
Testing for Means: One and Two populatiorn®ne way and Two way ANOVA Testing of
Proportions: One and Two populatian€hi-square Test.

UNIT 5: Report preparation

Report Writing and Interpretation: Importance of Interpretatioi Precautions in
Interpretatiori Report Writingi Different Steps in Report Writing Lay out of the Research
Reporti Types of Reports Mechanics of Writing a Research Repoitationi Pagination

T Norms for Indexing and Bibliography.

References:

. CR. Kothari, Reseach Methodology: Methods and Techniques, New Age Publishers,
2017.

. Sekaran& Roger Bougie, Research Methods for Business: A Skill Building Approach,
John Wiley & Sons, 2016.

. S. Shajaharintroduction to Business Research Methalisco Publishing Hous2014.

. Srivastava T.N &ShailajaRego, Business Research Methodology, McGraw Hill, New
Delhi, 2011.

. Deepak Chawla&NeenaSondhi, Research Methodology: Concepts & Cases, Edn2, Vikas
New Delhi, 2016.

. SP. GuptaStatistical MethodsSultan Chand & Sons, 2012.

Course Outcomes
On successful completion of the course, the students will be able to

K3 co1 identify contemporary research problems and apply appropriate resear
design.

K3 cO2 construct the research methodology, and develop and test the research
instruments for the research.

K6 co3 compose data from respective sources, by fixing appropriate sampling
techniques.

K5 co4 interpret the raw data into analytical format and assess the data by app
appropriate statistical tools and interpret bgults.

K6 co5 discuss the outcomes of the results in the prescribed format of Researd
Report.




MASTER OF BUSINESS ADMINISTRATION MTWU SYLLABUS 2021 ONWARDS

Mapping of Cos with POS & PSOs

co/
PO 2

CO1

CO2

S
S
CO3 S
S

CO4

CO5 M M M

Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE | P21IMSE32
CODE

WOMEN ENTREPRENEURSHIP

ELECTIVE -Il'l

Cognitive Level | K3: Apply
K5: Evaluate
K6: Create

Course The Course aims to

Objectives 1. introduce women students to entrepreneurship

2. help students understand HRM system in the context of
entrepreneurship

3. enablestudentscomprehend the role of strategic management in
entrepreneurship

4. present the importance of leadership in entrepreneurial organizati

5. discuss cases on women entrepreneurship

UNIT 1: Introduction

Entrepreneurship: MeanirigDefinition T New entrepreneurial imperativeUnique nature of
entrepreneurshijp Entrepreneurship Vs ManagersForms of Entrepreneurship: Corporate
venturing i Strategic entrepreneurship Entrepreneurship in NGO and Governrnen
organizations Dimensions of entrepreneurshipgConcept of entrepreneurial intensigole

of entrepreneurship in economic developniemuture and drawbacks of entrepreneurship.
Advantages and drawbacks of pursing entrepreneurship as a career.

UNIT 2: Functions

Classification and functions of women entrepreniewharacteristics and traits of women
entrepreneur.Womenentrepreneurial process, factors responsible for emergence of
entrepreneurshiRural entrepreneurshipSocial entrepreneurship

UNIT 3:Intrapreneurship
Intrapreneurshipi Climate for Intrapreneurshipi Establishing Intrapreneurship in

organisation -Entrepreneurial personality Motivating entrepreneurial behavio861&
Women Entrepreneursources of finances, institutisrsupporting women entrepreneurs
Role of DICS, SIDCO, NSICS, IRCINIDC, SIDBI, SISI, SIPCOTeataluation of sickness
of SSI, assessment of viability of sick industries and their rehabilitation.

UNIT 4 : Business Plan

Barriers to Women Entrepremeship / Innovation, Creativity and EntrepreneurshipBusiness
Plan & Functional Plan / Business Planning Process / Drawing Functional Rlarketing
Plan / Drawing Functional Plaitt Production/Operation Plan / Drawing Functional PIAn
OrganizationbPlan / Drawing Functional Plaiv: Financial Plan

UNIT 5: Innovation

Innovation and the MarkeAssessing the riskThe Innovation Proces#&/hereare we now?
The Diagnosis the marketing problénConsultation of Growselecting a strateggreparng
theorganizatiorsetting up the Investment.Case studies on women entrepreneurs.

Pageb0
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References

. CharantimathPoornima MAi Ent r epr eneur ship Devel opmi

Ent er pPearsendgblication Third Edition Jan 2018.

. Dr.G.K.Vashneffundamentals ofEntrepreneurship SahityaBhawan Publications.

2019.

. Nandan H,Fundamentals of EntrepreneursiHI| Publications, 2013.
. Dr . D. Emtrepaenearrshjp Dévelopmént Not i on press publ
. Dr . Va s a nrhe Dynamics iof Efitrepreneuridevelopment and Management

Himalaya Publishing House 2011.

Course Outcomes

On successful completion of the course, the students will be able to

K3

co1l understand the role of women in entrepreneurship

K3

cO2 appreciate the importance of HRM systentha context of entrepreneursh

K6

co3 comprehend the role of strategic management in entrepreneurship

K5

co4 explain the importance of leadership in entrepreneurial organisations

K6

co5 discuss cases on women entrepreneurship and learn key lessotisgimom

Mapping of Cos with POS & PSOs

CO/
PO

P O O
o1

CO1

S

CO2

CO3

CO4

S
S
S

CO5

S M

Strongly Correlating (S) 3 marks

Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE | P21MSB33 | RURAL MANAGEMENT
CODE

BUSINESS AND
SOCIETY PAPER-III

- Cognitive Level K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate
K6: Create

Course Objectives The Course aims to
6. introduce students to the basic conceptsand dimensions o
Rural Management.
know about rural resources
elaborately study about rural bankingrérastructure.
help students to learn the rural administration practices an
principles
10. Identify the mechanism for resource conservation for
sustainable development

Unit: 1 Rural Development Concepts and Dimensiorisrural urban dichotomy trickle down
theory, dualistic t heor yisystehyap@aheh foRurdl Bevdlopraest h
strategies and programmes of rural development under Five Year Plans.

Unit: 2 Rural Resources: Population: Growth of populatioh Povertyi feminization of povertyi
gender and developmentHDI i HPIi poverty alleviation measuréschanging paradigrii new
economic reforms and rural development, social safety nets foripband related issues, water
related issues.

Unit: 3 Rural Banking &lInfrastructu re : Development banking social bankingi banking
structure: commercial banks, cooperative, RRBS constraints in credit delivery sy$#8ARD and

rural development micro finance. Infrastructure Centred: Health, education, sanitation, drinking
water,rural connectivity, housing depletion of natural resourcéground water management.

Unit: 4 Rural administration: New Panchayati Raj Systein NGOs in rural developmerit
Information technology and village developmeéntVillage Resource Centres,-governancei
peopl eds partici p aitparticipatoiy planming f naicko ledeéplaening. p me n t

Unit: 5 Sustainable developmentAgriculture, types of agriculture, impact of agriculture on Rural
Development, Impact of Agriculture on EnvironmenBustainable agriculture.Resources of
Conservation and Management, Sustainable development and Environmental Protective measures.

Text Book
1. Gupta KB &Faizia Siddiqui, Rural Management, CBS Publication, Jan.2014.

References:
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Sujit Kumar Paul, Rural Development Concept and Recent Approdehesept Publishing
Company Pvt. Ltd. Jan 2015.

Gullybaba Com Panel, Rural Development: Indian Context, Gully baba Publishing house,
Jan. 2015.

M.L.Dhawan,Rural Development Priorities, Gylaook pvt Itd, 2017.

Katar Singh & Anil Shishodia, Rural Development: Principles, Policies and Management,
Sage Publications, G2016.

Course Outcomes
On successful completion of the course, the students will be able to

K2 COo1 focussed understanding dretsocial and economic context of rural society

K3 C02 Address the economic resources and infrastructural challenges of rural mana

K4 Cco3 Analyse problems in the management of rural financing for the rural comm
organisations

K5 Cco4 evaluatevillage development planning and village resource management funci

K6 CO5 Create modern mechanism for resource conservation for sustainable develop

Mapping of Cos with POS & PSOs

CO/ | PO1 | PO2 | PO3 | PO4 | PO5
PO

COo1

COo3

M
COo2 S
S
S

CO4 M S

CO5 S S M

Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE | P21MSFT31
CODE

FINANCE FINANCIAL SERVICES AND

SPECIALIZATION INSTITUTIONS
PAPERI | (1l
SEMESTER)

Cognitive Level | K1: Recall

K2: Understand
K4: Analyse
K5: Evaluate
K6: Create

Course The Course aims to
Objectives 1. create an awareness about various financial services and insti

available in India

. elaborate on the functioning of various financial markets

. help to gain knowledge on recent developments in the banking
NBFCs

. train the methods of credit management using factoring or
discounting

. give awareness on investor returns and risk

UNIT 1 : Indian Financial System

Financial service sectar Indian financial systeni Overviewi Role of financial sector in
economyi Institutional framework. Financial marketsPrimary and secondary Money
marketi Call moneyi Treasury bill market.

UNIT 2: Banks

Banks: Types: Public Sector banksPrivate sector banksForeign bankis Regional Rural
Banksi Cooperative banks RBI: Functions' Role.

Development Banks IFCI, NABARD, EXIM, SIDBI, IRBI, SFC, SIDCi Objectives and
scope of development banks.

Merchant Banking: Nature and scopieFunctionsi Regulations.

UNIT 3 : Fund Based Financial Services

Factoring: Concepi Typesi Benefitsi Factoring vs. forfeitingi Factoring vs. bills
discounting Types of billsi Procedure for discounting and rediscounting.

Leasing: Theoretical and regulatory framewdrlk=inancial evaluation of leasingy Hire
purchasé Financial evaluation.
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UNIT 4 : Venture Capital

Venture capital: Meaning Origin i Growth i Stages of venture capital financirig
Evaluation of projects and start ups of Venture capital firmé&nture capital scenario in
India.

UNIT 5: Mutual Funds

Mutual funds: Concepts Functionsi Sdiemes/products Evaluationi Regulatory
mechanisni Role of SEBI and AMFI.

Credit Rating: Definitiori Credit rating symbol$ Process and methodolo@yCredit rating
agencies

References

. M.Y. Khan, Indian Financial Systerti]" ed., TataMcGraw Hill, 2019

. BharathiPathak, Indian Financial Syster‘ﬁ,ed., Pearson, 2014

. Suresh. P and Paul.J, Management of Banking and Financial Serifleds,P2arson,
2014

. Siddhartha Shankar, Indian Financial System: Financial Markets, Institutions and
Services, Fed, McGraw Hill, 2020

. Subash Chandra Dhas, The Financial System in India: Markets, Institutions, Services anc
Regulations, PHI Publishers, 2015

Course Outcomes
On successful completion of the course, the students will be able to

K1 co1 name the financial services and instituti@msl their functioning

K2 cO2 explain the role of financial services in the development of economy

K4 co3 analyze the problems faced by the banks and take necessary steps

K5 co4 evaluate the performance fafctoring and bills discounting in India

K6 co5 improve the wealth of the investors by investing in the right scheme of
mutual funds
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Mapping of Cos with POS & PSOs

CO/ O
PO

2

CO1

CO2

CO3

cO4

S
S
S
M

CO5 M

M

Strongly Correlating (S)
Moderately Correlating (M)
Weakly Correlating (W)

No Correlation(N)

3 marks
2 marks
1 mark
0 mark
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COURSE | P21MSFT32
CODE SECURITY ANALYSIS AND PORTFOLIO

MANAGEMENT

FINANCE PAPER - I

Cognitive Level | K2: Understand
K4: Analyse
K5: Evaluate
K6: Create

Course The Course aims to
Objectives 1. help the students knotlie investment avenues to make profit

2. teach the students about various types of analysis that is need to
in shares
. help students understand the meaning and investment methods (¢
portfolio
. train the students on the bond market and its importance
. help the students create an investment portfolio

UNIT 1 : Primary and Secondary Markets
Investment environment & Corporate Securities: Objectivédsk & return- Investment

alternative and strategies. Securitiesypesi Features Making a tradeat market place:
Primary & Secondary markeisrecent trends in primary and secondary market DEMAT
Role of SEBI in primary and secondary Market.

UNIT 2 : Fundamental Analysis
Security Analysis: FundamentalEconomici Industry and company analsi Sources of
information for analysis.

UNIT 3: Technical Analysis

Technical Analysis: Theory of technical analysis, Dow theory, Bar chart;l@dteory,
Breadth of market, relative strength analyki&/olume of share traded, moving average
analysisi Efficient market Hypothesis.

UNIT 4: Portfolio Management

Patfolio analysis & Management: Portfolio & Security returiis Portfolio risk 1
DiversificationT Insurancé Markowitz modeli Sharpe model CAPM i Factor model$
Arbitrage pricing theory.

UNIT 5: Portfolio Analysis
Portfolio investment &Evaluation: Planning, Implementation, Monitoring, Portfolio types,
Needs investment timing, measures to return, types;agjkisted measures of performance.
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References

. Fischer and Jordan, Security Analysis and Portfolio Manage®i&n, Pearson, 2016

. PunithavathyPandian, Security Analysis and Portfolio Managem2led, Vikas
Publishing house, 2013

. Warren Buffet, The Intelligent Investor}®2d. John Wiley, 2020

. Sasidharan, Mathews, Security Analysis and Portfolio Management ravddill, 2011

. Fabozzi Frank J, Bond Markets, Analysis and Strategf&esirg Pearson Education, 2013

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 describe the process of investing in shares and bonds

K5 CO2 evaluate the risk and return associated with investment in shares and b

K5 CO3 determine fundamental and technical analysis for investments

K4 CO4 analyse investment avenues

K6 CO5 create a portfolio that will maximize the profit for thnvestors

Mapping of Cos with POS & PSOs

Co/ |P |PO |PO O
PO 01
Co1
CO2
CO3
CO4
CO5

Strongly Correlating (S) 3 marks

O
O
O

z|ln|Z|n|lnjo o
nnlnlnl=zo o
nonlZlnln~N o

Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE | P21MSFT33
CODE

STRATEGIC FINANCIAL MANAGEMENT

FINANCE PAPER - llI

Cognitive Level | K1: Recall
K3: Apply
K4: Analyse
K5: Evaluate

Course The Course aims to

Objectives 1.
2.

. knowthe sources of long term finance from Indian and overseas

. train the students on financial forecasting techniques

5. teach the students on methods to financially restructure the bus

elaborate on techniques on financial forecasting
make students aware on types of capital structure and the struct

which wi |l i ncrease sharehol d

markets

UNIT 1: Introduction

Strategic approach to financial managemdfinancial Planning and Forecastinglanning

process forecasting tech
Financial Forecasting.

niques Use of Financial Models, Simulation and Probabilities in

UNIT 2 : Risk Return Concepts

Evaluation of risky investment Measurement of risk Sensitivity analysis of NPM
Selection of a projedt Risk adjusted discount rate methiodertainty equivalent methods
simulationi standard deviation and coefficient of variationdecision tree analysiother
risk management models.

UNIT 3 : Leverages

Leveraged activity leverage structured leveragé gearing in relation to financial risk

Designing the Financial

Mix Probability aspects EBIT / EPS Analysisi Factors

determining capél structuregl Quantitative assessment of debt capakifyiming of issuel
Capital structure of new company.

UNIT 4: Long Term Finance

Sources of long term finanderisks associated with project financiingssue of ADR and
GDRT FCCBs and=CEBsi ECBs and FDI9 Foreign capital markets and instruments
QIBs and Flisi Multi lateral agencies other international financial sources MNCs 1
commercial banks having international operations.
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UNIT 5: Mergers and Acquisitions

Mergers ad acquisitions’ typesi motivesi stagesi tax planning through mergertake

over and defensive measuielnancial evaluation of mergers and acquisition with cases.
Business restructuring corporate and financial restructuririg techniquesi industrid

sicknesd measures to overcome sickneBginvestment objectivesi strategieg process
T procedure$ disinvestment of PSUs with cases.

References:

. Prasanna Chandra, Strategic Financial Management: Managing for Value Creation,
McGraw Hill, 2017

. Saravanan, Sugavanam and Jayaprakash, Strategic Financial Management, Oxfor
University Press, 2014

. Van Horne Dhamiji Financial Managemeaind Policy, 19ed Pearson Education, 2012

. TaillardMicheal, Corporate Finance for Dummies, John Wiley & Sons3 201

. Khan and Jain, Financial Management: Text, Problems and G&s8saw Hill, 2017

Course Outcomes
On successful completion of the course, the students will be able to

K1 CO1 define the techniques of financial forecasting

K3 CO2 choose the beghvestment strategies

K5 CO3 assess capital structure to increase customer value

K4 CO4 examine the optimum method of capital structure

K5 CO5 critically evaluate the method restructuring of business

Mapping of Cos with POS & PSOs

Cco/ |P |PO [PO |[PO |PO
PO 012 3 4 5

COl |S

CO2

CO3

CcO4

CO5 M

Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark

No Correlation (N) 0 mark
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COURSE | P21MSFT34

CODE STRATEGIC FINANCIAL MANAGEMENT

FINANCE PAPER - IV

Cognitive Level K1: Recall

K2: Understand
K4: Analyse
K5: Evaluate
K6: Create

Course Objectives The Course aims to
1. learn the theories of foreign exchanges

2. understand the role of bank and financial institutions in

foreign trades

. elaborate on risk and returns of Foreign Exchange
Management

. help the students understand the nuante@#ernational
trade

. train the students on international investments and
international portfolio

UNIT 1 : History and introduction

An overview of International Financé Importance, Uniqueness, Rewards and Risks,
Balance of trade, Balance of Payments, Theories of Foreign Exchange mechanism,
Brettonwood System, Various exchange rates, Exchange control regulations in India, Foreig
Exchange Dealers Association of India (FEDAI), Foreign Exchange Management Act
(FEMA), Reserve Bank of India (RBI), LERMS.

UNIT 2 : Letter of Credits

Letter of credits, INCO Terms, Methods of payments used in Foreign Trade, Shipping
documents in folign trade: Various types of invoices, marine insurance policy, Bill of
lading, Certificate of Origin, Analysis Certificate, Packing list, Weight list and such other
relevant documents.

UNIT 3 : International Financial Institutions

International Finacial Institutions: International Parity Conditions-undamental Principles,
Purchasing Power Parity, Managing Foreign Exchange Risk and Expos\ceounting,
Real Operating exposures, Risks speculation, Market efficiency.

UNIT 4: International Investment Decisions

International Investment decisiofisCost of capital of Foreign investmentinternational
Working Capital Management. Foreign Exchange RiSk/pes of Exposuré Management
of exposure Currency Market Hedgdsinsuring Currency Risks.
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UNIT 5 : International Diversification

International Investment and FinancingMultinational diversificationi GDR i American
Depository receipt$ Global Investment companiésinternational Investment strategiés
Forming International Portfolios.Future of International Financial Systems.

References:

1. C. Jeevanandanfpreign ExchangePractice, Concepts and Control, S. Chand, 2016
2. Kevin S, Fundamentals of International Financial Management, , PHI, 2010

3. Bhalla, VK, International Financial Management, Text and C&e&Shand2010

4. Apte, PG, International Financial Managemerit,ed. McGraw Hill, 2014

5. Shapiro & Moles, International Financial Management, Wiley & Sons, 2016

Course Outcomes
On successful completion of the course, the students will be able to

K1 CO1 list out the theories of foreign exchange

K2 CO2 describe the role of financial institutions and banks in foreign exchange
management

K4 CO3 assess the returns associated wigh

K6 CcO4 develop a portfolio for foreign investors
K5 CO5 evaluate the cost of capital for foreign currencies.

Mapping of Cos with POS & PSOs

Co/ |P |PO |PO O O
PO 01
Co1
CO2
CO3
CO4
CO5

Strongly Correlating (S) 3 marks

O
O
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Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE | P21IMSHT31
CODE

HR SPECIALIZATION HUMAN RESOURCE DEVELOPMENT

PAPER T | (1l
SEMESTER)

Cognitive Level | K2: Understand
K3: Apply
K5: Evaluate

Course The Course aims to
Objectives . present the role of human resource development

. discuss the importance of performance appraisals and developmn]
. introduce students to potential appraisal and career developmen
. help students comprehend organizational effectiveness

. trace the recent trends in HRD

UNIT 1 : Introduction

Introduction: Meaningi Scopei Importancei Difference between traditional personnel
management and HRD Role Analysis and HRD Key performance Area$é Critical
attributes’ Role Effectiveness Role analysis Methods.

UNIT 2 : Performance Appraisal

Performance Appraisals and Performance Developmentbjectives of Performance
Appraisal i Methods 1 Basic considerations in Performance AppraisaDevelopment
oriented appraisal systeminterpersonal Feedback and Performance CounsélliGging
and receiving feedbadkDeveloping dyadic relationship through effective counselling.

UNIT 3 : Potential Appraisal

Potential Appraisal and DevelopmentCareer planning and DevelopmeitTraining i
Learning principle$ ldentification of trainingheeds Determination of training objectivés
Training programme designTraining Methods and their selection criteri&valuation and
Follow-up training.

UNIT 4 : Organizational Effectiveness
Organizational EffectivenegsHRD Climatei Organkation Developmerit Characteristics
i HRD & OD interfacel Managing change through OD.

UNIT 5 : Human Resource Development

Human Resource DevelopmeéntCurrent Status and Future DirectiondHuman Resource
Development experiences in IndiaHuman Resource Development Strategies for Higher
Organisational Performance.
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References:

. Jon M. Werner& Randy L. DeSimondijuman Resource Development, Cengage
Learning,6™ edition, 2016

. T V Rao, Readings in Human Resource Developth@xford & IBH PublishingCo
Pvt.Ltd, 2010

. David McGuire,Human Resource DevelopmeSage publications Ltd"2edition, 2014

. PareekUdai And T V Ra@esigning and Managing Human Resource Syst@xrford &
IBH, 2010

. Rathan ReddyEffective Human Resource Training and Developngtrdategy Himalaya
Publishing House,3edition, 2012

. Neal E. ChalofskyTonette S. RoccoMichael Lane Mokiandbook ofHuman Resource
DevelopmentWiley , 2014

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain role of human resource development in successful organisa
K3 CO2 identify the importance of performance appraisals and developmen
K2 CO3 describe the key aspects of potential appraisal and career developr
K5 CcO4 importance obrganizational effectiveness and climate

K5 CO5 critically evaluate the recent trends in HRD

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSHT32

COUNSELING IN THE WORKPLACE

HR PAPERT Il

Cognitive Level | K2: Understand

K3: Apply

K4: Analyse

K5: Evaluate

Course The Course aims to

Objectives 1. trace the role and importanceaafunsellingat the workplace
2. enable students understand the rolesoohsellors

3. help students learn the key aspects of preparation

4

5

. introduce students to the usefulness of evaluation
. discuss the methods of training counsellors

UNIT 1 :Introduction

Workplace today: Historyof counsellingi Importance of counsellingg Dimensions of
counsellingi Basics of workplace counselliigCommon criticisms. Orientation modéls
Brief therapy model$ Problem focused modelsWork oriented model$ Manager based
modelsi Externally basd modelsi Internally based models Welfare based models
Organization change models.

UNIT 2 : Role of Counselling

Multiple roles of counsellors Counselling values Vs Business valuesTraining for
counsellorg Ethical issues in counsellifigStress and counsellirigimpact of organizations
I Systematic approachesOrganisation Culture: Different cultures and cselling.

UNIT 3 : Preparation of Counselling

Preparation for counsellinig Assessing workplace counsellingContracting for counselling

T Introducing counselling in the workplacé Terminating counselling.Preparation of
employedl Assessment odmployee’ Contracting/ referring Engaging in counselling and
Terminating counselling.

UNIT 4 : Counselling Evaluation

Usefulness of evaluatioil Record keepingi Formative and Summative evaluation
Different methods of counselling evaluatibraining in ethical decisiommakingi Making

ethical decisiong Ethical responsibilities for and to clients and organizatiosmployee
counsellorsi Ethical responsibilities for and to themselvéesOr gani sati onolp
responsibilities

UNIT 5 : Training M ethods
Methods of training counsellors Dynamics of trainingi The training team, facilities,
context, student group, curriculum, assessment, learning community.
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Supervision: Definitioni Supervisory relationships Supervision for counsellors el
process in workplace counsellingielping counsellors for supervision.

References

1. Michael Carroll, Workplac€ounselling Sage Publication010

2. Richard WelsorJones, Introduction t@€ounsellingSkills: Texts and Activities, Sage
Publications, 2000.

3. Adrian ColesCounselling in the Workplac&ata McGraw Hill Education, 2007

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 describe the role and importancecolunsellingat the workplace
K5 CO2 explain the roles otounsellors

K2 CO3 outline the key aspects of preparation for counselling

K4 CO4 examine the usefulness of evaluation

K3 CO5 develop the training methods foounsellors.

Mapping of Cos with POS & PSOs
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COURSE
cope | PAIMSHT33 | |NDUSTRIAL RELATIONS AND LABOUR

LEGISLATIONS

HR PAPERT Il

Cognitive Level | K2: Understand
K4: Analyse
K5: Evaluate
Course The Course aims to
Objectives . introduce students to the concepts and systems of industrial relation
. discuss concepts and practices related to industrial disputes
. enable students tinderstand the concept of collective bargaining ano
implications
4. help students understand important provisions of Factories Act, Indu
Disputes Act, Industrial Employment Act
. help students understand important provisions of Payment of Wages
Mi ni mum Wages Act and Wor kmané

UNIT 1 : Introduction

Industrial Relations: Concepts and systemd$R at National and International levels
Conditions for good IR Trade Unionism: Theory Policy 7 Its influence on HRMi
Objectives and functions Structurei Functionsi Indian Trade Union Movemerit Its
strength and weakness.

UNIT 2 : Industrial Disputes
Industrial Disputes: CausésHandling and settling disputésEmployee grievanceis Steps
in grievance handling.

UNIT 3 : Collective Bargaining

Collective Bargaining: Concepit Function and importancei Principles and forms of
collective bargaining Proceduréd Conditions for effective collective bargainiiigVo r k e r s @
Participation in managemenRol e and met hods of workerés |[pa

UNIT 4 : Acts

Factories Act, 1948 The Industrial Disputes Act 1947 The Industrial Employment
(Standing Orders) Act,1946 .

UNIT 5 : Acts

Payment of Wages Act, 1936Minimum Wages Act, 1948Wor k manés Compensgjat
1923.
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References

1. AnjuAgarwal and Dr.Satish Kumatdndustrial Relation & Labour Law SBPD
Publication, 2020
2. Sharma R Clndustrial Relations and Labour LegislatioAHI Private Limited2016
3. S. C. Srivastavalndustrial Relations and Labour Law¥ikas Publishing House,
2012
4. ArunMonappa)ndustrial Relations and Labour Law3ata Mcgraw Hill , 2012
5. N D Kapoor,Elements of Industrial Lawsultan Chand and Sons, 2013

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain the concepts and systems of indaktelations.

K5 CO2 discuss the concepts and practices related to industrial disputes

K2 CO3 describe the concept of collective bargaining and its implications

K5 CO4 importance of Labour Legislatiorg-actories Act, Industrial Disputes Act,
Industrial Employment Act

K4 CO5 examine the provisions of Payment of Wages Act, Minimum Wages Act
Wor kmands Compensation Act

Mapping of Cos with POS & PSOs
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Strongly Correlating (S) 3 marks

Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark




MASTER OF BUSINESS ADMINISTRATION MTWU SYLLABUS 2021 ONWARDS

COURSE
cope | P2IMSHT34 | GRGANISATIONAL CULTURE AND

HR PAPER - IV DEVELOPMENT

Cognitive Level | K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate

Course The Course aims to

Objectives 1. introduce the characteristics and dimensionsrgénisational
culture.

. discuss the key features of organizational change

. explain the significant aspects of organizational development.

. help students learn about O.D. interventions

. discuss the key issues in the implementation and assessment (

UNIT 1: Organizational Culture

Organizational Culture: CharacteristicBimensiong Developing Organizational Culture
I Changing Organizational CultureEffects of Culture on Work Managing Organizational
Culture.

UNIT 2 : Organizational Change
Organizational Change: CausésObjectivesi Kinds i Typesi Process of Changé
Resistance to ChangeStrategies for Managing Change.

UNIT 3 : Organizational Development

Introduction to Organization Developmentonceptsi Nature and Scope of O.D.
HistoricalPerspective of O.D. Operational Components of O.DDiagnostic, Action and
Process.

UNIT 4 : Interventions
O.D. Interventions: Team Interventionsnter-group Intervention$ Personal, Interpersal
and Group process interventian€omprehensive interventioisStructural Interventions.

UNIT 5 : Implementation of OD

Implementation and assessment of @IBplementation conditions for failure and success in
O.D.7 Issues in consultantClient relationshipThe future of O.Di Indian experience in
o.D

References:
1. Ramnarayan S &Rao T\Qrganisational Developmerfage publishers, 2011
2. Donald L. AndersonOrganisationaDevelopmentSage publications 2019
3. Wendell | French, Cecil H Bell JOrganisation Developmemed, PHI
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4. J. N. Jain & P. P. SingiModern Organizational Development and Change: Principles
and PracticesRegal Publication2010

5. Julie HodgesQrganisatiorDevelopmentRed Globe Press, 2020

6. Linda Holbeche and Me¥an Cheungludge, OrganisationalDevelopmentohan
Page, 2011

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain the characteristics addmensions of organisational culture.
K5 CO2 examine the key features of organizational change

K3 CO3 identify the significant aspects of organizational development.
K4 CO4 analyse O.D. interventions

K5 CO5 discuss the key issues in the implementatiod assessment of O.D.

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSMT31

MARKETING INTEGRATED MARKETING

SPECIALIZATION COMMUNICATION
PAPERI | (llI
SEMESTER)

Cognitive Level | K2: Understand
K3: Apply

K5: Evaluate
K6: Create

Course The Course aims to
Objectives 1. help students taunderstand the concepts, principles and tools

Integrated Marketing Communication

. identify organizationathallenges to IMC campaigns and the elem
of strategic communications plan.

. learn to structure, classify and create ads to reach the target cons

. formulate media strategy, devise media plans, prepare budg
effective ads

. integrate IMC tools talesign the promotional strategies

UNIT 1: IMC introduction

Basics of Communication: Source, Message and Channel factétele of Integrated
Marketing Communication (IMC) in marketing procésdMC Planningi Participants in
IMC process Clientsi Advertising and Specialized Services agencies.

UNIT 2 : Creative Process

Creative Process: Planning and development of creative strat@gypeals and execution
stylesi Creative tactics, creative brief and approvaopywriting for Print, Broadcast and
Web media Design and production for Print, Broadcast &Veb media.

UNIT 3 : Media Plan
Media planning Development of a media planMarket identification and media strategy
Budgeting for advertisement prograimgvaluating the effectiveness of advertising.

UNIT 4 : Direct Marketing

Direct Marketing and IMC: ObjectivésTools and Strategidgsinternet and IMC: Objectives
TWeb participants Developing and maintaining a websiteSales promotion: Growtl
Objectives’ Typesi Integration and effectiveness.
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UNIT 5 : Public Relations

Public Relations: Planning procekslools and effectivenesis Personal selling and IMC:
Scopei Role and evaluationi Social, ethical and economic effects of advertising and
promotioni Regulation of advertising and promotion.

References

. George E Belch & Michael A BelchAdvertising and Promotion: IMC Perspective
11"edn, TMH, 2018.

. Chunawalla S.A, Advertising, Sales and Promotion Managenfedins Himalaya, 2015.

. Luke Sullivan, Hey, Whipple, Squeeze This: The Cla&ainde to Creating Great Ads,
Wiley, 2016.

. Kenneth E Clow and Donald E Baadhktegrated Advertising, Promotion and Marketing
Communications6"edn, Pearson 2013.

. Terence ShimpAdvertising, Promotion and other aspects of Integrated Marketing
Communicatios, 9"edn, Cengage, 2012.

Course Outcomes

On successful completion of the course, the students will be able to

K2 CO1 describe and explain Integrated Marketing Communication (IMC) guidir
principles

K3 CO2 identify organizational challenges to IM@mpaigns and device strategic
communications plan.

K6 CO3 create different kinds of advertisement appeals and styles to attract pot
consumers

K3 CO4 develop media strategy, media scheduling, prepare budget for effective
K5 CO5 determineintegrated marketing communications plan based on researck
analysis of a brand, its competitors, and consumer behaviour, using
appropriate IMC tools and strategies.

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSMT32

DIGITAL MARKETING

MARKETING PAPER -
Il

Cognitive Level | K2: Understand
K3: Apply

K4: Analyse
K6: Create

Course The Course aims to
Objectives 1. teach the students tpredict the factors contributing to the digi

market

. help the students tadentify profitable digital market segments &
develop market entry strategies

. enable the students tpply ethical decision making and consur
behaviour in digital markets

. train the students tdesign and implement a digital marketing plar
market the products in the global market

. train the students tonanage the challenges faced in digital marketi

UNIT 1 : Introduction

Introduction to Digital Marketing: Evolution of Digital Marketing from traditional to
modern erd Role of Internet Implications for business and sociétfEmergence of digital
marketing as a todl Drivers of the new marketing environménbDigital marketing strategy
i Digital landscapé Digital marketing plari Digital marketing models.

UNIT 2 : Digital Marketing Mix

Digital marketing framework Opportunities and challengéds Digital Marketing mix i
Impact of digital channels on IMSearch Engine Advertising: Pay for Search
Advertisements Ad Placement, Ad Rankis Creating Ad Campaigns Campaign report
generationDisplay marketing: Types of Display Ads Buying Modelsi Programmable
Digital Marketingi Analytical Toolsi YouTube marketing.

UNIT 3 : Social Media Marketing

Role of Influencer Marketing, Tools & Plan: Introduction to social media platfornis
Penetration and characteristicsBuilding a successful social media marketing strategy.
Facebook Marketing: Business through Facebook Marketifig Creating Advertising
Campaigng Advertsi Facebook Marketing Toolsinkedin Marketing: Introduction and
Importance of Linkedin Marketing Framing Linkedin Strategy Lead Generation through
Linkedini Content Strategiyy Analytics and Targeting.




MASTER OF BUSINESS ADMINISTRATION MTWU SYLLABUS 2021 ONWARDS

UNIT 4 : Social Media Marketing ( 9 hours)
Twitter Marketing: Introduction to Twitter Marketing Differentiating Twitter Marketing
from other forms of digital marketing Framing content strategly Twitter Advertising
Campaignsinstagram and Snapchat:Digital Marketing Strategies through Instagram and
SnapchatMobile Marketing: Mobile Advertisingi Forms of Mobile Marketing Features

T Mobile Campaign DevelopmentMobile Advertising Analytics.

UNIT 5 : Digital Advertising (9 hours)
Introduction to SEO, SEM, Web Analytics, Trends in Digital Advertising: Introduction
and need for Search Engine Optimisation (SEO}¥ing internet and search engifieSearch
engine and its working patterh On-page and ofpage optimizationi SEO Tacticsi
Introduction to Search Engine Marketing (SEMBPEM vs SEGF Web Analytics: Google
Analytics and Google AdWord$ Data collection for web analyticé Multichannel
attributioni Universal analytics Tracking codd Trends in digital advertising.

References:

. Damian Ryan & Calvin Jones, Understanding Digital Marketing: Marketing Strategies for
Engaging the Digital Generation, Kogan Page, London, 2009.

. Seema Gupta, Digital Marketing, Maraw Hill, 2%dn, 2020.

. Simon Kingsnorth, Digital Marketingt@&tegy: An Integrated Approach to Online
Marketing, 2%dn, Kogan, 2019.

. Puneet Singh Bhatia, Fundamentals of Digital Marketing, Pear&tuln2 2019.

. Melissa S. Barker, «l, Social Media Marketing: A Strategic Approach, Cengage, 2019

Course Outcomes
On successful completion of the course, the students will be able to

K3 co1 identify the factors contributing to the digital market

K2 cO2 describe digital market segments and develop market entry strategies

K3 co3 apply ethical decision making amdnsumer behaviour in digital markets

K6 co4 design and implement a digital marketing plan to market the products ir
global market
K4 cos5 analyse the challenges faced in digital marketing
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Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSMT33

RETAIL MANAGEMENT

MARKETING PAPER -
[l

Cognitive Level | K2: Understand

K3: Apply

K4: Analyse

K5: Evaluate

Course The Courseaims to

Objectives 1. help students understand retailing concepts, functions, theorie

types.

. help studentdist out various Retail Formats and operations
management of Retail Stores.

. Create awareness ornhe merchandise planning, stores layout
store aesthetics of retail outlets.

. enable the students texamine the fixation of retail pricing ar
recruitment and training of retail personnel.

. elaborate theuse technology effectively for customer service.

UNIT 1 : Introduction

Introduction to Retail Management: Definition 1 Meaningi Characteristicd Functionsi
Role of retailingi Trends in retailing” Types of retailingi Forms of retailing bsed on
ownershipi Non-store retailing Service and product retailirigRetail theories Wheel of
retailingi Retail Planning.

UNIT 2 : Store Layout and Location

Store Location, Design and LayoutStore Site SelectionTypes of retail location$ Steps

in choosing retail locatiofi Development of private labels: ConcéptNeedi Process of
private label creatioii Retail Store Operations: ConcépRole of store managér5 S6s o f
retail operation$ Store Design and LayduConcepti Principles of store desighElements

of exterior & interior store desigh Retail Store Layout Circulation plani space mix and
effective retail space manageménloor space managemeniStore Ambience: Managing
exterior and interior ambneei Growth of Retail Malls in India: Factors to be considered

in setting up mall$ Stages in mall development process.

UNIT 3 : Merchandise Management

Functionsi Role of Merchandiser and BuyeiMerchandise Procurement: SourteBypesi
Process of merchandise sourcifig Category Management: Concept i Reasonsi
Component$ Drawbacks Visual Merchandising: Meaningi Types of display Display
planningi Characteristics of effective displdy Selling power of display Methods of
displayi window display and interior displaySpace managemen®lanning layout.

Page76
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UNIT 4 : Customer Services

Managing Customer ServiceDefinitionT Significancei Elements Challenge$ Types of
retail customerg Customer service strategiésCustomer loyaltyi Facilities for parking,
multiple payment options, Kids keeping, Quick counter servicBustomer satisfaction:
Importancé Determinants and level of satisfaction.

HR Management: Types of job positions in Retail Stores/ Malls: Retail Store Manager,
Retail Sales Associate, Merchandiser, Floor Manager, Cashier and Brand Managédoketc.
description, job requirements, duties anesponsibilitiesi Selection, recruitment and
training.

UNIT 5 : Retail Expansion

Franchising: Meaningi Evolution 7 Need i Franchising in the domestic markét
Advantages and limitations of franchisirig Role of Technology in Retail: Factors
influencing the use of technologly Applications of technology: Bar codes & Radio
Frequency Identification (RFID)i Electronic Data Interchange (EDI) Database
management, Data warehousing, Data mining-commerce and Mobile commerce as
channebf retail.

References

. SwapnaPradhaRetailing Management: Text and Casg®dn, McGraw Hill, 2012.

. Barry Bermans and Joel Evafetail Management: A Strategic Approad3"edn,
Pearson, 2017.

. David Gilbert,Retail Marketing Managemer2zedn, Pearson, Chennai, 2017.

. Levy and WeitzRetail ManagemenBedn, Tata McGraw Hill, New Delhi, 2012.

. Suja Nair, Retail Management, Himalaya, 2012.

Course Outcomes
On successful completion of the course, the students will be able to

K2 co1 understanding retailing concepts, functions, theories and types.

K5 cO2 discuss various Retail Formats, their operations and management of R
Stores.

K3 co3 organise merchandise planning, stores layout, aesthetics of retail outlet

K4 cO4 analyseretail pricing and recruitment and training of retail personnel.

K3 cos5 develop effective communication and use technology effectively for
customer service.
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Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSMT34

RURAL MARKETING

MARKETING PAPER -
A%

Cognitive Level | K1: Recall

K2: Understand

K3: Apply

K4: Analyse

K5: Evaluate

Course The Course aims to

Objectives 1. understand the coreoncepts of rural marketing and classify

rural markets.
. enable the students to segment the rural market and apply |
marketing mix.
. examine the role and functions of financial/ cooperative institut
in promotion of products/ services in rural nkets.
. understand the pricing objectives and fix appropriate price
distribution channels for rural markets.
. apply appropriate marketing strategies to market various se
products and services to increase rural market share.

UNIT 1 : Introduction
Introduction: Definitioni Scope of rural marketing Conceptd Components of rural markets
I Classification of rural markeisRural vs. Urban markeifRegulated markets.

UNIT 2 : Rural Marketing Environment

Rural Marketing Environment: Population Occupation patterri Income generation
expenditure pattern Literacy leveli Infrastructure facilitie§ Rural credit institution$ Rural
retail outlets Print media in rural aredsRural demand

UNIT 3 : Marketing Strategies

Rural Marketing Strategies: Rural Marketing SegmentatioRroduct strategie$ Pricing
strategiesi Distribution strategiess Selfhelp groupsi Promotions strategie$ Social
marketingi Public distribution systems

UNIT 4 : Rural Marketing Sector

Rural Sector Marketing: Marketing of agricultural produic®larketing of rural and cottage
industry products Consumer durable goods market in rural areddarketing of FMCG
products to rural consumerdMarketing of halth and financial services in rural markets
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UNIT 5 : Rural Financing

Role of financial institutions, commercial banks and cooperative institutions in rural marketing
i Marketing Boards: Cooperative Marketing: Objectivas Advantagesi Case Studies in
Indian Contexi Agricultural Insurance: Introduction, Types and Scope.

References

. PradeepKashyap, Rural Marketin{fe8in, Pearson, 2016.

. Sarabjit Singh Puri, Rural Market Unleashed: Position yourself in the Rural Market
effectively, Notion Press, 2020.

. Ravindranath V Badi&Narayansa V Badi, Rural Marketing, Himalaya, 2014

. SawaliaBihariVerma, edl, Rural Marketing, Scientific Publ, 2014.

. Dinesh Kumar &Punam Gupta, Rural Marketing: Challenges and Opportunities, Sage,
2017.

Course Outcomes
On successful completion of the course, the students will be able to

K1 CO1 defineand classify the rural markets.

K2 CO2 classify rural market segments and apply proper marketing mix.

K4 CO3 analyse the role and functions of financial/ cooperative institutions in
promotion of products/ services in rural markets.

K3 CO4 select ruralmarket by fixing appropriate price and distribution channels.
K6 CO5 propose different marketing strategies to market various sectoral produ
and services to increase rural market share.

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSST31

SYSTEMS SPECIALIZATIO N BUSINESS ANALYTICS

PAPERT | (Il SEMESTER)

Cognitive Level | K1: Recall

K2: Understand
K3: Apply

K4: Analyse

Course The Course aims to
Objectives . Create an awareness about Business Analytics

. enable the students to learn the nuances of data management
. elaborate on the process of Marketing and strategic analytics

. teach on the uses of analytics in differeasiness areas

. study the future of analytics

UNIT 1 : Introduction
Introduction to datai and data Analytics Basic tools for data Analytic¥ enterprise
unligrating across organisation. Leadergshtpe steps for analytics

UNIT 2 : Data
Introduction to bring datadat a i n retail, dat a
relations Data science and unstructured data analyse

UNIT 3 : Analytics Process

The Internal Process of analytiEgnancial AnalyticsHumanresource analytiesnproving
and qualityExternal procesMarketing and Strategic analytics, Supplprecesses
Customer based analytia®tail analytic§ System analytics.

UNIT 4: Risk analysis
High risk analytics Applications in Risk dmainsi Retaili System analytics Digital
Marketing and strategy.

UNIT 5 : Future Trends

Future trends and Industry focus in Data scieind@scision Making in analytiesPrivacy
issues Predictive and Prescriptive Analytics

References

1. Dinesh Kumar, U.,Business Analytics: The Science of DdtaDriven Decision
Making, Wiley Publications, 2017
2. Prasad, R.N, AcharyaSeema, Fundamentals of Business Anal{ftiedjtibn, 2016
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. Raj, Sahil., Business Analytics, Cengage learning, 2015

. Laursen, @et., Thorlund, JesperBusiness Analytics for Managerstaking Business
Intelligence beyond ReportingViley Publications, 2013.

. JamesEvan8 Bu s i n e s " efitioa,IPgatsondsblications, 2017

Course Outcomes

On successful completion of the course, the students will be able to
K2 co1 explain the concepts of Business Analytics

K1 cO2 study the nuances of data management

K4 co3 elaborate on the process of Marketing and strategic analytics

K3 co4 utilize analytics in different business areas

K4 co5 analyse the future of analytics

Mapping of Cos with POS & PSOs
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COURSE
CODE

P21MSST32

ENTERPRISE RESOURCE PLANNING

SYSTEMS PAPER- I

Cognitive Level

K2: Understand
K3: Apply

K5: Evaluate
K6: Create

Course
Objectives

The Course aims to
1. elaborate the students on creating the centralized module for the ¢

organization
. make the studentsiow the technology behind ERP
. Create awareness about various vendors of ERP
. teach the students on ERP modules
. train the students on implementation issues

UNIT 1: Introduction
Introduction to ERF enterprise Overview Integrated Management InformatiorBusiness
ModellingT1 Integrated Data Modé&l Risks andBenefits of ERP.

UNIT 2 : Evolution of ERP

Evolution of ERP: MRP }F MRP 117 DRPT JIT and Kanban Make to Qderi Make to
Stocki Assemble to Ordeir Engineer to Order Configure to Ordei Comparison of ERP
Vendors and their ERP Suits (SAP, BaaN, Ramcoe.Applications, PeopleSoft)

UNIT 3 : ERP Modules
ERP Modulesi Financei Manufacturing (Productioni Human Resource$ Plant
Maintenancé Materials ManagemeiitQuality Managemerit Sales and Distribution.

UNIT 4 : ERP Life Cycle

ERP Implementation Life Cycle Pre Evaluation ScreenirigPackage Evaluation Project
Planning Phasé Re-Engineeringi Implementationi Team Trainingi Going Livei End
User Training Post Implementation.

UNIT 5 : Technology and Future trends
ERP 1 Present and Futuré Enterprise Integration Applications (EIA) ERP and e
Commercé ERP and Internét Future Directions in ERP.

References

1.Alexis Leon, Enterprise Resource PlannjrJ' Edition, Tata Mcgraw Hill, 2019.
2.BansaEnterprise Resourd@anning Pearson Publications, 2013.
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3.GaneshK. Mohapatra, S. Anbuudayasankanterprise Rsource Planning:
Fundamentalsfdedgn and ImplementationSpringer Publishing, 2014.

4.EllenMonk,Conceptsn Enterprise Resource Plannjd Edition, Cengage Learning,
2012

Course Outcomes

On successful completion of the course, the students will be able to
K2 CO1 explain the development of ERP software

K3 CO2 make use of the modules of the ERP package

K5 CO3 compare the related technololijze Supply Chain Management,
Procurement etc with ERP

K6 CO4 develop a ERP package

K5 CO5 assess and procure the ERP software.

Mapping of Cos with POS & PSOs
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CO4
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Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE
CODE P21MSST33 DATA MINING AND DATA

WAREHOUSING

SYSTEMS PAPER- I

Cognitive Level | K2: Understand

K4: Analyse

K6: Create

Course The Course aims to

Objectives 1. enable the students to know the importance of Data Mining and

warehousing.

. help the studentsinderstand the technology of data mining

. elaborate on various technologies related to data mining.

. teach the architectural design of data warehousing

. make the students understand the Online Analytical Processing
techniques

UNIT 1 : Introduction
Data Mining: Process Applicationsi Techniques Guidelines for successful data mining
Association Rules Mining Apriori Algorithm 1 Data miningsoftware

UNIT 2 : Mining and Algorithm

Classification and Decision Tree Tree Induction Algorithmi Split Algorithm 7 Naive
Bayes Method Evaluation criteria for classification methotldaVeb data mining: Content
mining 1 structure miningi usage mining search engine functionality search egine
architecture

UNIT 3 : Data Warehouses
Data Warehouse: Data MaitsWhy and How to build a Data Warehous®ata Content
Metadata Tools to design a warehouse

UNIT 4 :Warehousing
Data Warehousing Architectural Strategie@rganizational Issues Design consideratioris
performance considerationd\National Data Warehouses and Case Studies.

UNIT 5 : Technology used in Data Mining
Online Analytical Processing (OLAP): OLTP and OLAP systédmBata Modelling: Star
schemd Snow Flake ScheniaCategories of OLAP tools Managed Query Environment.

References

1. Gupta G. K., Introduction to Data Mining with Case Studies, PHI, New Dz204#.
2. Han, JiaweiData Mining: Concepts & TechniqueSBSPDPublications, 2010.
3. S.K.Mourya, Data Mining and Data Warehousing, Alpha Science International Ltd, 2013.
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4. Parteek Bhatia, Data Mining and Data Warehousing: Principles & Practical Techniques,
Cambidge University Press, 2019.

Course Outcomes
On successful completion of the course, the students will be able to

K2 co1l understand the concepts of data mining and data warehousing

K4 cO2 examine the issues in the creation of data warehouse

K2 co3 outline the details of online analytical programming

K4 co4 snalyse the issues on data warehousing

K6 co5 design a data warehouse

Mapping of Cos with POS & PSOs
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Moderately Correlating (M) 2 marks
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C((:)CL)JSEE P21MSST34
SOFTWARE PROJECT MANAGEMENT

SYSTEMS PAPER- IV

Cognitive Level | K1: Recall

K2: Understand
K4: Analyse
K5: Evaluate

Course The Course aims to
Objectives 1. create awareness about what Software project means.

2. know the importance of software maintenance
3. help the students identifhe risk involved in software projects and
methods to minimize them
. help the students to know the quality issues of software manage
. enhance their skills on handling multiple projects

UNIT 1 : Introduction

Introduction to Software Project Management (SPM): Definitiooomponents of SPM
challenges and opportunitiés tools and technique$ managing human resource and
technical resourcke costing and pricing of projecistraining and development.

UNIT 2 : Software Development Life Cycle

Software Development Life Cycle ( SDLC): MeaningStages Models. Software Metrics:
Monitoring & measurement of SW developméntost, size and time metritsmethods and
tools for metricg issues of metrics imultiple projects.

UNIT 3 : Software Quality

Software Quality: Quality in SW developmeintquality assurancé quality standards and
certifications 1 the process and issues in obtaining certificationshe benefits and
implications for the orgaization and its customerschange management.

UNIT 4: Risk Management
Risk Management: the risk issues in SW development and implemeritatientification of
risk 1 resolving and avoiding riskstools and methods for identifying riskanagement.

UNIT 5 : Multiple Projects and Implementation

Emerging issues: Multiple projects off-shore development issudés managing human
resources i pricing and payments across countriés remote development and
implementation.

References

. Rober K. Wysocki, Effective Project Managemeﬁ{’,EBdition Prentice Hall. (2019)

. Bob Hughes & Mike Cotterell, Software Project Manageméftedition, McGraw Hill
Education 2017.

. PankajJalote, Peter Gordon, Software Project Management in PraP&g@gson
Publications, 2010.
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4. Robert K. WysockEffective Software Project ManagemeWiley Publications, 2010.
Course Outcomes
On successful completion of the course, the students will be able to

K1 co1l list down the project management techniques

K2 cO2 explain the metrics of software development

K4 co3 analyse the quality issues

K2 co4 compare the risk associated with projects and to manage the risk

K5 co5 estimate skills of multiple project management

Mapping of Cos with POS & PSOs

COo/ PO | PO | PO | PO
PO 2 3 5
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Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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SEMESTER IV

COURSE

CODE P21IMSFT41

CORPORATE TAXATION
FINANCE PAPER - V

(IV SEMESTER)

Cognitive Level K1: Recall
K4: Analyse
K5: Evaluate
K6: Create

Course Objectives The Course aims to
. Create awareness about various concepts in taxation.

. elaborate on investments and methods to minimize taxati(
. teach on corporate issues and corporate taxation
. teach the nuances of tax structure in India

. equip the students with the details of other taxes like GS]

UNIT 1: Income Tax rules

Introduction to Taxation & Tax Planning: Role of direct taxes and indirect taxes in the
revenue of the governmeiit Legislative framework for the levy oihcome tax: Brief
introduction to Income Tax Act, Income Tax Rules, Finance Act and Income Tax Authorities
i Concept of tax planning Tax planning Vs. Tax avoidance, Tax evasion and Tax
management strategies.

UNIT 2 : Tax Incentives

Different foms of business organisation from income tax point of viewWarious tax
incentives - Nature of business including agriculture and tax provisiommplications of
method of accounting and inventory valuation Setting up and commencement of
manufacture

UNIT 3 :Taxable Income

Businessi Computation of taxable income from BusindssAllowable and disallowed
expenditureg Capital Vs. Revenue receipts and expenditiir@®eduction for depreciation,
Scientific research expenditure, AdvertisementniteBainment, Travel expendituré
Donationi Tax planning for Salary, perquisites and Retirement benefits.

UNIT 4: Taxes for collaborations
Carry forward and set off of los$ Tax implication of Amalgamations Foreign
Collaborations Double Taxation Treatie$ Joint Ventures abroadTax Havens.
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UNIT 5 : Duties

Excise dutyi types of Excise duty Principles of levy of Excise duty Exemptions from
Excise dutyi Brief account of Customs duty: Types, Basis of l@vgrief account ofSales
tax: Types, principles of computation.

References

1. Vinod K Singhania&JewanSinganiBjrect Taxes Law and Practice

2. Atal Kumar, Taxation Laws, "%d, Central Law Publications, 2016

3.Singhania and Singhania, St udetd'ted GaxBani d e
Publications, 2019

Course Outcomes
On successful completion of the course, the students will be able to

K1 co1l define the concepts related to taxation

K4 cO2 examine the purpose of collecting taxes and the utilization methods

K6 co3 compile the tax for companies in such a way that it is beneficial for the

company and the country

K5 co4 evaluate the taxation for levies for excise duty and customs duty

K6 co5 develop as a tax consultant

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSFT42

DERIVATIVES
FINANCE PAPER - VI

Cognitive Level | K2: Understand
K4: Analyse
K5: Evaluate
K6: Create

Course The Courseaims to
Objectives . elaborate on the derivatives system in the Indian markets

. Create awareness on trading on financial and commodity derivati
know the latest developments in derivatives markets

. teach the techniques of pricing of derivatives

. enhance the studentibecome a trader in the derivatives segment @
the stock exchanges / derivatives exchanges

UNIT 1 : Introduction and Types
Introduction to derivative§ history i types of derivatives: financial, commodity and
currency derivative$ instrumentsavailable for trading forwards, futures and optioris

players in the derivatives markét hedgers, speculators and arbitrageiurunctions of
derivatives derivative exchanges in Indiaregulations governing derivatives trading.

UNIT 2 : Financial Derivatives

Introduction to financial derivativasfutures and optiongypes: based on shares and index
payoff for futuresi payoff for optionsi pricing of futuresi pricing of options using Black
Scholes model. Using futures and options Fadging, speculation and arbitrage with
problems

UNIT 3 : Commaodity Derivatives

Introduction to commodity derivativéstypesi users of commodity derivativespayoff for
commodity derivatives with examples, pricing of futures and optionsing commodity
futures and options for hedging, speculation and arbiteg@f commodity exchanges.

UNIT 4 : Trading in Derivatives

Tradingi trading cycle, order types and trading parametargargins for trading in futures
and optionsi trading strategies using derivativésclearing mechanism, bank settlement
mechanism methods. Risk manageméntaxation aspects of derivative trading.
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UNIT 5: New Instruments

New innovations in derivatives products currency derivatived payoffs i trading on
currency derivativé swapsli typesi swaps in the international markétinterest rate swaps
T currency swap$ foreign exchange swaps substitution swap$ gains fran swapsi
international swaps

REFERENCES:

1. SomanathaiNageswaran and GuptaDerivatives,2™ed, Cambridge University Press,
2017
. Kevin S, Commodity and Financial Derivatives,
. Sundaram and Das, Derivatives: Principles and Practice, McGraw Hill, 2017
. Gupta, SL, Financial Derivatives: Theory, Concepts and Problems,
. Hull and Basu, Options, Futures and other Derivativé8ed 0Pearson, 2018

Course Outcomes
On successful completion of the course, the students will be able to

K2 co1 explain thefunctioning of the derivatives segment

compare the performance of derivatives both financial and commodity

K2 CO2
K4 co3 analyse the trade in the derivatives exchange, on behalf of the client

K5 co4 estimate the trade in such a way that the profm@ximized and risk is

minimized.

K6 co5 develop new product in derivatives segment

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSFT43

BEHAVIOURAL FINANCE
FINANCE PAPER - VII

Cognitive Level | K2: Understand
K3: Apply
K5: Evaluate

Course The Course aims to
Objectives 1. elaborate on behavioural finance and its relationship with the star

finance
. held the students to know the blockagesmweéstment behaviour
. elaborate on how personality affects financial behaviour
.teach the personality types a
. give a practical exposure on trading behaviour of investors

UNIT 1 : Introduction

Behavioural financé Meaning, Concept, and Definition; Differences between Behavioural
finance micro versus Behavioural finance macro; Behavioural finance versus Standard
finance; Efficient markets versus irrational markets; Rational economic man versus
Behaviourally biased nma A study on the historical trace of behavioural finance.

UNIT 2 : Asset Allocation Behaviour

Incorporating investor behaviour into the asset allocation protes®w do identify
behavioural biases with investors? How to apply bias diagnoses sthesturing asset
allocation? Quantitative guidelines for incorporating behavioural finance in asset allocation.

UNIT 3 : Investor Biases

Investor biases discussidrOverconfidence biak Representativeness biagnchoring and
adjustment biag Cognitive dissonance bids Availability Bias 1 Self attribution bias
Regretaversion bias.

UNIT 4 : Investor Biases

Investor biases discussion continuationllusion of control biasi Conservatism bia$
Ambiguity aversion bia§ Endowment biag Self control biag Optimism biasi Mental
accounting bias Loss aversion bias Status quo bias.

UNIT 5: Investor Behaviour and Personality

Gender, personality type and investor behavioBhychographic models used in behavioural
financei MBT Indicator and behavioural bias testing; Investor personality fypesent
developments in investor personality typeBiagnostic testing; Neuro economicshe next
frontier for explaining investor behaviour.
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References:

1. Chandra, Prasanna, Behavioural Fina@&ed McGraw Hill, 2020
2. Sulphey M M, Behavioural Finance, PHI, 2014

3. Ranijit Singh, Behavioural Finance, PHI, 2019
4

. Burton and Shsh, , Behavioural Finance, Understanding the social, cognitive and
economic debates, Wy, 2013

5. Ackert and Deaves, Understanding Behavioural Finance, Cengage Learning, 2012
Course Outcomes
On successful completion of the course, the students will be able to

K2 co1l compare between traditional finance and behavioural finance

K5 cO2 assesshe behaviour of investors during stock market trading

K3 co3 identify the bias of investors during trading

K2 co4 classify the type of bias the investor has

K5 co5 explain the reason for investor behaviour using neuro economics

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSFT44

INSURANCE ADMINISTRATION
FINANCE PAPER - VIII

Cognitive Level | K1: Recall

K2: Understand

K4: Analyse

K5: Evaluate

K6: Create

Course The Course aims to

Objectives . make the students aware of the terms used in insurance

. teach them on types of insurance

. elaborate on issues and methods of claims

. introduce the concepts of agency and licensing

. help the students acquire knowledge on issues of collection and
claims management

UNIT 1 : Introduction
Life Insurance Contracts Basis Of Contract Representation And Contradtdrinciple Of
Indemnity i Human Life Valuei Insurance Interesi Contracts Of General & Group

Insurance.

UNIT 2 : Life Insurance

Life Insurance Underwritingi Methods Of Underwritingi Rating Up Agei Factors
Affecting Rates Of Mortalityy Methods Of Providing For Extra MortalifyNew Business,
General Insurance Underwriting Practice In India (Rating Practice And Methods Of
Premium Calculation) Co-Insurance & Rdnsurance PracticeNew Business and Renewal
Procedure

UNIT 3 : Claims

Assignment, Nomination, Loaris Surrenders Foreclosurei Revival In Life Insurance.
Claims1 Types Of Claims, Procedures In Claims Settlingmportant Ratios, Revenue
Account And Balance Sheet Of Insurance Companies.

UNIT 4 : General Insurance

General Insurancé& Claims Procedurd Survey By Professional SurveyorsRole Of
Surveyorsi Settlement Of Claims And Recovery Procedures. Risk Management and Risk
Controli Role Of Insurance Brokers In Risk Management.
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UNIT 5 : Agency

Agency Contract Licence To Act As Insurance AgentiRDA Rules Governing Insurance
Agency Force. Exchange Control RegulationsCollection Of Premiums And Claims
Procedural Of Policies |Issued To NRI G6s.

References

1. Handbook on Insurance , IRDA, 2015

2. Gupa, LP, Indian Insurance Guiddandbook of Insurance Policies, Claims and
Law, Paperback 2014

3. Mishra, Kaninika, Fundamentals of Life Insuranc¥e@, PHI, 2016

4. DayalHargovind, The Fundamentals of Insurance, Notion Press, 2017

5. Rejda& McNamara, Principlesf Risk Management and Insurance, Pearson, 2017

Course Outcomes
On successful completion of the course, the students will be able to

K1 co1l define the basic concepts of life insurance

K2 cO2 describe the methods of underwriting

K6 CO3 formulate thébalance sheet of the insurance companies

K4 co4 examine the risk management techniques

K5 co5 asses the requirements for Insurance Agent job

Mapping of Cos with POS & PSOs
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COURSE

CODE P21IMSHT41

HR SPECIALIZATION ADVANCED BEHAVIOURAL SCIENCE

PAPERi V ((IV
SEMESTER)

Cognitive Level | K2: Understand

K3: Apply

K4: Analyse

K5: Evaluate

Course The Course aims to

Objectives 1. introduce student® advanced behavioral science and its
contribution to organisational life.

2. help students understand and apply transactional analysis to w
situations.

3. introduce key concepts related to performance review

4. enable students learn the principles and prastédehaviour
modification

5. enable students learn the principles and practices of manageriz
counselling

UNIT 1 Introduction
Relationship between Behavioural Science and other functional areas of Manay&oént

of advanced Behavioural Scieniceorganisational Lifé Advanced Behavioral Science Vs
Organisation Developmeitinterventions and Strategies.

UNIT 2 : Transactional Analysis

Transactional Analysis and its importanéeUse of strokes, stamps, Sweatshirts and
rackets.AssertivenegsNaturei Importancei Relevance in organisational Lifelndividual
Assertiveness and communication.

UNIT 3 : Performance Review
Performance Review, TA tips for Performance intervievGoal settingi Development
planning wth subordinates Analysing performance problems.

UNIT 4 : Behaviour Change

Behaviour Modification Principles & Practice: Objectivdsormulation of Behavior Change
Goals- Intervention Planning Classification of Behavior Change Techniqud3eveloping
the Intervention Plan Implementing the Behavior Changé&valuating the Effectiveness of
the Behavior Change Program

UNIT 5 : Counselling

Managerial counselling Elements of Counsellingg Developing the organisatianHelping
andPedi cti ng p e bAnkiety@rsd Strepsratonk il Teaming for counselling.
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References:

. Phillip L. Hunsaker and Stephen P. Robbifgining in Interpersonal skillsPearson
education, 2012

. Suzanne de Janasz and Karen Dowd and Beth Schnémerpersonal skills in
OrganisationsTata McGraw , 2019

. Charlotte Sills and Helena Hargad@ransactional Analysis: A relational Perspective
Kobo Press2012

. Martin Sundel, Sandra Sund@&ehavior Change in the Human Services: Behavioral and
CognitivePrinciples and Application§edn, Sage Publication2018

. Robert Lussier Human Relations in Organizations: Applications and Skill
Building, Tata McGraw Hillpvt Ltd., 2021

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain the importance of behavioral science and its contribution to
organisational life.

K3 CO2 apply transactional analysis to work situations.

K5 CO3 appraise performanaeviews

K4 CcO4 analyse the principles and practices of behaviour modification

K4 CO5 examine the principles and practices of managerial counselling.

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSHT42

STRATEGIC HUMAN RESOURCE

HR PAPER - VI MANAGEMENT

Cognitive Level | K2: Understand
K3: Apply

K5: Evaluate
K6: Create

Course The Course aims to
Objectives 1. discuss the importance and role of strategic HRM.

2. help students design strategic human resource systems
. enable students to understand compensation and development
systems
. discuss the importance of performance management systems.

5. introduce students to stegic downsizing and strategic HRIS.

UNIT 1 : Importance
Strategic importance of HRNM Theoretical foundation$ International Strategy Human

Resource contributions to strateigiluman Resource Manager and Strategic Planning.

UNIT 2 : Strategic HR system

Designing Strategic human resource systems: Strategic Human Resource Planning
Forecasting the supply and demand for HBtrategic recruitment and selectiorspecial
implementation challenges.

UNIT 3 : Compensation
Strategic compensation and development system: Strategic compensationi dystpioyee
development.

UNIT 4 : Performance Management
Performance Management: Individual high performance HR pradticegstem at high
performance HR PracticédJniversal Practices Vs Contingency perspectives.

UNIT 5 : Strategic Issues
Downsizing: Need for downsizing approach to a strategic downsiziAgStrategic HR
information system and its contribution to the SHRM.
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References

. Thomas N. Garava€lare Kelliher David Mankin Catherine BaileyOxford University
press, ¥ edition, 2018

. Ananda Das Gupta,Strategic Human Resource Management: Formulating and
Implementing HR Strategies for a Competitive Advani&ymutiedge, 2020

. Gary ReesPaul Smith Strategic Human Resource Managem8age Publishers, 2014

. Prasad KStrategic Human Resource Managemé&eit & CasesMacmillan, 2Q.1.

. Karen BeavengStrategic Human Resource Management: An HR Professional's Toolkit
Kogan Page Limited, 2019

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain the importancand role of strategic HRM.

K6 CO2 design strategic human resource systems

K6 CO3 formulate compensation and development systems

K5 CO4 appraise performance management systems.

K3 CO5 apply key aspects of strategic downsizing and strategic HRIS.

Mapping of Cos with POS & PSOs
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COURSE

CODE P21MSHT43

INTERNATIONAL HUMAN RESOURCE
MANAGEMENT

HR PAPER - VI |

Cognitive Level | K2: Understand
K3: Apply
K5: Evaluate
Course The Course aims to
Objectives 1. discuss the various approaches to IHRM.
2. elaborate on the impact of culture on human resources practi
the international context.
3. introduce students to the recruitmersglection, training an
development in the global context
. enable students to understand performance managemen
compensation management in global organisations.
. help students comprehend the industrial relations practice
MNCs.

UNIT 1 : Introduction
International Human Resource Management: Approaches to IHRMRM model i
difference between Domestic and International Human Resource Manageegranding

role of HRM in International firm$ Managing people in International context.

UNIT 2 : International Culture
Defining Culture in International contektCultural values Human Resource Practices in
different cultures (America, Japan, Russia & Middle east)

UNIT 3 : Recruitment and Selection

Recruitment and Selection Prace s i n MNCO s : T ISsues infstafinsglectmpro | i clji
expatriate selection - Repatriation. Training and Development: expatriate training
components of effective pigeparture training.

UNIT 4 : Performance Management

Performance Maagement: Factors affecting individual performance apprai€aiteria used
for performance appraisal of International employees. Compensation: Objdctkey
components of international compensatiokpproaches to compensation management.

UNIT 5 : Industrial Relations

Industrial relationsi Labour relations policies and practices of multinational crirhes
Industrial relations comparative practices (USA, Japan, India, Eurbop&hpact of
globalization on Industrial relations.
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References

. Peter J. Dowling, Marion dsting, Allen D. Engle,International Human Resource
Managemer@@engage Learning017

. P. SubbaRadnternational Human Resource Managemétimalaya Publishing House,
2017

. S.K. Bhatia, International practices in Industrial Relatidn Global Comparative
Industrial Relations Systems (Multinational Context), Deep & Deep Publications P. Ltd,
New Delhi 2006

. Chris Brewster, Paul Sparrow and Guy Vernon, International Human Resource
Management, Hydabad: Universities Press, 2010

. David C. ThomagMila B. LazarovaEssentials of International Human Resource
Management Managing People Globally,SadPublishing , 2013

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain the various approaches to IHRM.
K5 CO2 assess the impact of culture on human resources practices in the interr

context.

K2 CO3 describe recruitment, selection, training and development in the global
context

K5 CO4 appraise the performance management and compensation managemel
global organisations.

K3 CO5 develop the industrial relations practices of MNCs
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COURSE

CODE P21IMSHT44

KNOWLEDGE MANAGEMENT
HR PAPER - VIII

Cognitive Level | K2: Understand
K4: Analyse
K5: Evaluate

Course The Course aims to

Objectives 1. help students understand the importance of creating organise
knowledge.

2. introduce to students the importance of managing organisa
knowledge.

3. discuss the issues related to the transferring of organisa
knowledge.

4. enable students appreciate the role of technology and leadership

5. discuss the value of intangible assets in knowledge management.

UNIT 1 : Introduction

Knowledge Management: MeaniiigCreating Organisational KnowledgeBench marking
Meaningi Methodsi Typesi Benefitsi Ways of obtaining informatioii Best practices
transfer.

UNIT 2 : Managing Knowledge

Creating Organisational Knowledge of External Changes: Business and Globalisation
Importance of Managing KnowledgeStrategy to gain and sustain superior performance
Reluctance to manage knowledge management.

UNIT 3 : Creating and Transferring knowledge

Creating and transferring knowledge in the organisation: Focusing on employees and
customersi Understanding process of knowledge transfer and knowledge sharing
Interpersonal communicatidnBuilding the staff knowledgé Focus on customers.

UNIT 4 : Technology and Knowledge Management

Technology and Knowledge Management: Impact dbusinessi Using internet in
knowledge managemerit Technology and knowledge creatidn Creating customer
knowledge.

Leadership and Knowledge Management: LeadershipPygmalion effect Leadership in
215 Centuryi Leadership and cultuieEmpowerment.

UNIT 5 : Knowledge as asset

Knowledge, Intangible Assets and Superior Performance: People as the greatest asset
Customersi Culture 7 Brandsi Processed Proprietary technology and innovatioin
Measuring Intangible Assets: Business Excellence mbdghlanced Scorecarid Skandia
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Navigatori Intangible Assets Monitar Customize your method Continuous improvement
T Valuing brands.

Knowledge Management irPractice: Making a starfi Best practice approach
Organisational audit A to Z of managing knowledge.

References

1. Todd R. Groff and Thomas P. Joh#soduction to Knowledge Management: KM in

BusinesRRoutledge, 2011

. Anthony J RhemKnowledge Maagementn Practice CRC PressRoutledg2016

. A.B. Kar, Knowledge Managemenhew Horizons Viva Books, 2018

. Irma BecerraFernandez, Rajiv Sabherw#Inowledge ManagemeniCRC Press,
Routledge 2015.

. Emil Hajric, Knowledge Management: A Theoretical and Practical Guide for Knowledge
Management in Yar OrganizationSage Publishers, 2018

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 explain the importance of creating organisational knowledge.
K5 CO2 discuss the importance of managing organisatiknaivledge.
K2 CO3 describe the issues related to the transferring of organisational knowleg
K4 CO4 analyse the role of technology and leadership

K5 CO5 critically assess the role of intangible assets in knowledge managemen
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COURSE

CODE P21MSMT41

SERVICES MARKETING
MARKETING PAPER

(IV SEMESTER) i V

Cognitive Level | K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate

Course The Course aims to
Objectives 1. teach the service marketing concepts and distinguish ser

marketing from product marketing and understand the se
marketing mix.

. train the students teexamine the customer expectations
percetions of service quality and response.

. describe the standards of service needed for building cust
relationships.

. comprehend the importance of internalizaiton in services mark
and develop appropriate promotional mix for marketing of servi

. study the extended marketing mix for various service industries

UNIT 1 : Introduction
Services: Definition, characteristics, classificatibonRelationship Marketingi Service

Mission: Meaningi Service mission statemeritsDeveloping a servicenissioni Services
Market Segmentation: MeanifigProces$ Bases and purpose of market segmentation.

UNIT 2 : Services Marketing Mix
Services Marketing Mix: Marketing mix elemertsService Product Pricing the servicé

Service location and chaalsi Promotion and communication of servicedProcesse$
Physical evidencé Developing a marketing mix strategy.

UNIT 3 : Service Positioning
Services Positioning and Differentiation: Evolution of positioriingositioning and services

T Levels of positioning Process of positioning Importance of positioning.
Customeifocused Services: Customer service, quality and markétiSgrvice Quality T
Assessmemnt Improving service quality Customer retentioil The relationship marketing
progamme.

UNIT 4 : Services Marketing
Marketing of Hotell Travel and Tourisnii Leisure and entertainmenfTransport: Passenger
and Cargd Telecommunication services.
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UNIT 5 : Services Marketing
Marketing of Bankingi Insurancei IT enabled service$ Consultancyi Healthcarei
Educationi Charity and Social Marketing.

References :

. Christopher Lovelock &JochenWirt&ervices Marketing: People, Technology, Strategy
8"edn, Pearson, 2017.

. Zeithmal, etal, Services Marketingintegrating Customer Focus Across the Fifffedn,
McGraw Hill, 2018.

. Vinnie Jauhari&KirtiDutta, Services Marketing: Text and Case¥edh, Oxford
University Press, 2017

. JochenWirtz, Services Marketing Communications, World Scientific Publishing Co.,
2017.

. Karunakaran K, Services Marketing: Text and Cases in Indian Context, Himalaya, 2014.

Course Outcomes
On successful completion of the course, the students will be able to

K4 CO1 define and distinguish services marketing from product marketing and
understand the service marketing mix.

K4 CO2 analyse customer expectations and perceptions of service quality
response and manage the service quality gap.

K2 CO3 describe the standards of service needed for building customer relation
K5 CO4 critically analyse the internalization in services and appropriate promoti
mix for marketing of services.

K3 CO5 develop STP and suitable marketing mix for marketing of different kinds
services.
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COUREE P21MSMT42
CODE CUSTOMER RELATIONSHIP

MARKETING PAPER - MANAGEMENT
Vi

Cognitive Level | K2: Understand

K3: Apply

K4: Analyse

K6: Create

Course The Course aims to

Objectives 1. teach the basic concepts related to customer relation
management.

2. elaborate on Relationship Indices by measuring CRM w
guantitative and qualitative methods.

3. train the students ta@onduct customer relationshigurvey and
produce results with recommendations.

. train the students toestablish relationship management
customers and suppliers partnerships to increase market sha
value.

. make the studentslevelop databases of customers for retentio
customes by the organisation.

UNIT 1 : Introduction

Customer Relationship ManageméntManagement requires MeasureménQualitative
Measurement Methods Quantitative Measurement MethodlsCalculating Relationship
Indices.

UNIT 2 : Customer Relations
Customer Relationship Survey Desigritatistical Analysis of Customer Survéy Using
Customer Relationship Survey Results.

UNIT 3 : Relationship Marketing
Relationship  Marketingi Relationship Concept§ Relatiorship Drivers i Lasting
Relationships

UNIT 4 : Partnerships

Customer Partnershippsinternal Partnershipis Supplier Partnershigsexternal partnerships
T Customer SatisfactionComponents of Customer SatisfactioNeasuring Customer
Satisfaction

UNIT 5: Innovations in CRM
The Technological RevolutionRelationship ManagementChanging Corporate Cultures
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References

. Jagdish N Sheth, @, Customer Relationship Management: Emerging Concepts, Tools
and Applications, McGrawill, 2017.
.Francis & Stan Makl anButtle A Customer e |
Technologies, @ edition, Routledge Publishing019
.SI' A Experts fiCustomer Relationshi p,20% nagje m
. Martin Christophefi Re | at i onshi p Ma‘e#iton.2016g 06, Rout | eldg:
. Shainesh G &Jagdish N Sheth, Customer Relationship Management: A Strategic
Perspective, LaxmiPubl, 2016.

Course Outcomes
On successful completion of the course, the students will be able to

K2 co1 explain the basic concepts of customer relationship management.

K4 cO2 prepare Relationship Indices by measuring CRM with quantitative
gualitative methods.

K6 co3 formulate customer relationship survey and produce results with
recommendations to tapanagement for policy decisions.

K4 co4 examine relationship management by customers and suppliers partners
to increase market share and value.

K3 cos5 develop databases of customers to build sustainable customer relations
for the organisation.
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COURSE

CODE P21MSMT43

GLOBAL MARKETING
MARKETING PAPER

VI

Cognitive Level | K2: Understand
K3: Apply

K4: Analyse
K6: Create

Course The Course aims to
Objectives 1. teach the students fwredict the factors contributing to the glok

market and understand the basic marketing functions withir
global organisation.

. enable the students talentify the profitable global marke
segments and develop market entry strategies.

. help the students tapply ethical decision making and consur
behaviour in global markets.

. elaborate ordesign and implement a global marketing plan
market theproducts in the global market.

. train the students tananage the challenges faced in glg
marketing.

UNIT 1 : Introduction

Introduction to Global Marketing; The Global Economic Environment; Regional Market
Characteristics and Preferential Trade Agreements; Social and Cultural Environments; The
Political, Legal, and Regulatory Environments.

UNIT 2 : Global Information System
Global Information Systems and Market Research; Segmentation, Targeting, and Positioning
Importing, Exporting, and Sourcing.

UNIT 3 : Market Entry Strategies

Global Market Entry Strategies: Licensing, Investment, and Strategic Alliancasg Bnd
Product Decisions in Global MarketiiigPricing Decision$ Global Marketing Channels and
Physical Distribution.

UNIT 4 : Marketing Communications
Global Marketing Communications Decisions: Advertising and Public Relati@aes
Promotion i Personal Sellingy Special Forms of marketing communication.
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UNIT 5 : Digital Revolution
Digital Revolution: Strategic elements of Competitive Advantagje Leadership,
Organization, and Corporate Social Responsibility.

References

. Warren J. KeegamMark C. GreenGlobal Marketing, Bdn, Prentice Hall, 2007.

. Phillip R Cateora, eél, International Marketing, {&dn, McGraw Hill, 2019.

. John Daniels, etl, International Business: Environments and Operations, Pearson, 2017.

. KristiaanHelsen , Global Marketing Management: A Thought PdogoBook, %'edn,
Wiley, 2012.

. Marieke de Mooij, Global Marketing and Advertising: Understanding Cultural Paradoxes,
3edn., Sage Pub Inc., 2010.

Course Outcomes
On successful completion of the course, the students will be able to

K4 CO1 analyze thdactors contributed the global market and assess the basic
marketing functions within the global organisation.

K3 CO2 identify profitable global market segments and develop market
strategies.

K3 CO3 apply ethical decision making and consurbehaviour in global markets.
K6 CO4 design and implement a global marketing plan to market the products if
global market.

K2 CO5 examine the challenges of global market
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COURSE

CODE P21MSMT44

SUPPLY CHAIN MANAGEMENT
MARKETING PAPER -

Vi

Cognitive Level | K1: Recall

K2: Understand
K3: Apply

K4: Analyse

Course The Course aims to
Objectives 1. teach the core concepts and components of Supply C

Management (SCM).

. train the students tointerpret customer focus on dema
forecasting, purchase planning and negotiation.

. train the students taeview the scheduling, material handlir
warehousing athtransportation design of SCM.

. describe the importance and functions of 3PL and 4PL playe
supply chain

. enable the students toperate the technology efficiently
implement SCM in organisations to increase profit.

UNIT 1 : Introduction
Supply Chain Management (SCM): ConcépEeatures of SCM Components of SCM
Strategic issues in SCMValue chain management and Customer relations management.

UNIT 2 : Purchasing

Customer Focus in SCM: Demand plannin@urchase planningy Make or buy decisiori
Indigenous and global sourciiigDevelopment and management of suppliektgegal aspects
of buyingi Cost managemerit Negotiating for purchasing/ stdontractingi Purchase
insurance Evaluation of purchase performance: Purchastopeance indice$ Inventory
managemerit Financial impact on inventory.

UNIT 3 : Manufacturing Schedule

Manufacturing Scheduling: Manufacturing flow system/ork flow automatiori Flexibility

in manufacturing to achieve dynamic optimizatioMaterial handling system, design and
decisioni Warehousing and store keepin@pace management.

UNIT 4 :Logistics Management

Logistics management. Role of logistics in SOMintegrated logistics management
Transportation design and decisiorMulti modalismi Third party logistics services and
providers i Facilities management (Port/ Airport/ ICD$) Channels of distributiori
Logistics and customer service.
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UNIT 5 : IT and SCM

Information Technology and SCM: Internet and intraindi-commercei ERP T Advanced
planning system Bar codingi Telecommunication network Video conferencing Best
practices in SCM Organizational issues to implement SCM.

References

. Sahay B SSupply Chain Management for Global Competitivenessxmi Publ1,
2007.

. Reguram G, Rangaraj N,ogistics and Supply Chain Management. Cases and
ConceptsLaxmi, 2015.

. Coyle, Bradi&Longby, The Management of Business Logistics: A Supply Chain
Perspective7ed., South Western, 2002.

. Sunil Chopra & Peter MeindaGuwply Chain Management: Strategy Planning and
Operations3edn, PHI, 2007.

. SimchiLevi &Kaminsky, Designing and Managing the Supply Chain: Concepts,
Strategies and Case Studi2edn, TMH, 2007.

Course Outcomes
On successful completion of the course,ghiglents will be able to

K1 CO1 define the concepts and components of Supply Chain Management (S(
K4 CO2 analyse customer focus on demand forecasting, purchase plannin
negotiation.

K2 COo3 describe the scheduling, material handling, warehousiatransportation
design of SCM.

K4 CO4 examine the role of 3PL and 4PL players in supply chain management.
K3 CO5 utilize technology efficiently to implement SCM in the organisation
effectively and increase profits.
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COURSE

CODE P21MSST41

SYSTEM ANALYSIS AND DESIGN

SYSTEMS PAPER (IV
SEMESTER) - V

Cognitive Level | K1: Recall

K2: Understand
K3: Apply

K4: Analyse
K6: Create

Course The Course aims to
Objectives . enable the students to know the techniques to system design

. equip them with the knowledge of the role of system analyst

. elaborate on system design and life cycle

. teach the nuances of System Design

. enable the students to understand the issues of implemer
design and life cycle

UNIT 1 : System Concepts
System Concepfs Definition, Characteristics of a SysténElements of a System, Types of
Systems, Introduction to systems analysis and ddsi§gstems analysis, System design,

System development life cycle.

UNIT 2 : System Analyst

System Andyst: Preparing for career as system analyst, general business knowledge,
technical skills, communication skilisRole of system analy$tChange agerit Investigator

and monitori Psychologisti Sales persoi Motivator i Politiciani Place of the system
analyst position in the MIS organisation.

UNIT 3: Systems Analysis

System Analysis: Problems with system development life cycle approableed for
structured approach information gathering a problem solving approach Data flow
diagrams, dtamodellingwith logical entity relationship, Processodellingwith logical data
flow diagrams, data dictionary, decision tree, decision tables, structured English.

UNIT 4: System Design

System Design: Introduction The process of design logical and physitaDesigning
conventional computer files and controls, modern computer data base, computer outputs an
controls, computer inputs and controlCode design, Computer based methodsc&dures

and controls.
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UNIT 5 : System Implementation

System Implementation : System testing conversi@ombating resistance to charig@ost
testing conversioni Combating resistance to change Postimplementation review-
Software maintenancie Hardware / Software selectianSecurity : Disaster / regery and
ethics in system development.

References

1. Jeffrey Whitten & Lonnie Bentley, System Analysis and Design methddgdition,

McGraw Hill, 2017.

. Alan Dennis, Systems Analysis and Design, Wiley Publicati®®s5.

. Elias M Awad, System Analysend Design, MGraw Hill, 2010.

.. John W. Satzinger, System Analysis and Design in a Changing
World,CoursenTechnology InQ015.

. Kenneth E.Kendall, Julie E.Kendall,System Analysis and Desifjredtion, Pearson,
2015.

Course Outcomes
On successful completn of the course, the students will be able to

K1 co1l define the concept, life cycle, elements and types of systems

K2 cO2 describethe role of systems analyst

K6 co3 create a system design

K4 co4 analyse post implementation issues

K3 co5 develop a career as a systems analyst
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COURSE

CODE P21MSST42

DATA ANALYTICS
SYSTEMS PAPER- VI

Cognitive Level | K2: Understand
K3: Apply
K4: Analyse

Course The Course aims to
Objectives . Create an awareness abousBiess Analytics

. enable the students to learn nuances of data management
. elaborate on the process of analytics

. teach on the uses of analytics in different business areas

. study future of analytics

UNIT 1: Introduction

Overview of data types of datd data collectiori data analysi$ descriptive statistics
measures of central tendentydispersioni probability distributioni correlation and
regression ANOVA

UNIT 2 : Statistical Aspects

Advanced statistical tools inferential statistics through hypothesis tégpermutation and
randomization tests other tests

UNIT 3: Data Analysis
Overview of data analysis and big datda Data Analysis and Business Intelligeric®ata
Mining i concepfi techniques

UNIT 4: Data Management
Issues in managing Big Dafadata Governanceé Data Privacyi Data Integratiori Data
Visualization

UNIT 5 : Applications of data analytics

Predictive Analytics- Behavioural Analysis using Behavioural Analysis to find hidden
patterns Data Analytics in Performance AnalysiBata Analytics in Stock Markét Data
Analytics in Banking Data Analytics in InsurandeData Analytics in Retail recent issues

References

1. Anil Maheshwari , Data Analytics, McGraw Hill, July 2017

2. Jeff Reed, Data Analytics: Applicable to Advance any Business, Paperback, March
2017

3. Robert J. Woz, Data Analytics for Beginners, Paperback, October 2017.
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4. Richard DorseyData Analytics: Become a Master in Data Analysis, 2017
5. Marr, Bernard, Data Driven Human Resource: How to use Analytics and metrics to
drive Performance, 2018

Course Outcomes
On successful completion of the course, the students will be able to

K3 co1l apply the Nuances of business Analytics

K2 cO2 understand the importance of Data in various sectors

K4 co3 analyze the data using analytics

K4 co4 examine the issues in managing Big Data

K2 CcO5 describe behavioural analytics
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COURSE

CODE P21MSST43

DECISION SUPPORT SYSTEM
SYSTEMS PAPER- VII

Cognitive Level | K2: Understand

K3: Apply

K4: Analyse

K5: Evaluate
Course The Course aims to
Objectives 1. teach the students on the Decision Supp®ystem and the

technology behind it

. help the students learn the software and architecture

. elaborate on the technology of Atrtificial Intelligence

. help the student$o build and implement the Decision Supp
System

. equip the students with knowledge on Atrtificial Intelligence
related technology

UNIT 1 : Introduction and History

Introduction: Information systems in Business, Types of information systamgonents of
information system resources and activities.MIS and DSS

Decision Support System: Evolutidn Meaningi Benefitsi Decisionmaking process:
Phased Typesi Kepner Tregoe method DSS as information systein Types of DSS:

DSS hierarchy Seven DSStype§ Mat chi ng DSS t o d&dividsalaodh m
group DSS Matching benefits to the DSS user community.

UNIT 2 : Architecture

DSS Architecture: DSS on Central corporate systemternet and Client/Server computing
in DSST DSS using shared data on separate system,-atand system, open systéim
Choosing CSS hardware environment.

DSS Software Tools: Software categoriesStandard packages Specialized tools and
generator$ DSS user interfaces.

UNIT 3 : Implementation

Building and Implementing DSS: DSS development pro¢efSS development project
participants T Implementation stage System conversioni Ethical issues in DSS
implementation.

Models in DSS Types of model§ Discreteevent Simulation models Random numbers,
Pseuderandom numbers and Statistical distributidrfstatic Distribution models.
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UNIT 4 : Models

Mathematical Models and Optimization: Queuing modeisarkov Process modgi Theory
concepts and their calculations on complit€eomparison of Simulation, Queuing theory
and Markov Process modeis Optimization: Complete enumeratidn Random searchi
Calculus approach Linear programming Numerical methods.

UNIT 5 : Expert System

Expert System: Artificial intelligencé Expert system basic idéa Confidence factor$
Fuzzy logici Expert System Development Tools: Shélldanguages Choosing a good
expert systeni Expert System and DSS.

References

1. DouglasSchwartz, Decision Support Systems, Clanrye International Publications 2015

2. R K Tailor,Models in Decision Support System, RBSA Publish2040.

3. Power Heavin, Decision SupportAnalytics and Business Intelligencé’®i, Business
Expert Pres2017.

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 understand the importance of Decision Support system and technolog)

K3 CO2 the architecture and software issues

K2 CO3 describe the issues of artificigtelligence

K4 CO4 implement a Decision Support System

K5 CO5 asses the various models of DSS
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COURSE

CODE P21MSST44

INTERNET AND WEB APPLICATIONS
SYSTEMS PAPER- VIII

Cognitive Level | K1: Recall
K3: Apply
K4: Analyse
K6: Create

Course The Course aims to
Objectives . study the infrastructure of networks

. enable the students in doing online transactions

. teach the students to create good and useful websites

. help the students know about the multimedia applications

. facilitate the students to understandagnmerce and its impact o
business

UNIT 1 : Network Infrastructure
Network Infrastructurel LAN, Ethernet (IEEE 802.3), WAN, Internet, TCP/IP reference

model, Domain names, Internet Industry Structure, FTP applications, Electronic Mall,
WWW. HTTP, Web Browsers, HTML, Simple exercises in HTML, Common Gateway
Interface, Multimedia objects.

UNIT 2 : Transactions

Securing Business on Network: Security Policy, Procedures and Practices, Site Security
Firewalls Securing Web Service, Treaction Security, Authentication Protocols, Digital
Signatures, Security protocols for Web Commerce. Electronic Payment Systems: Online
Electronic Payment Systems, Prepaid and Post Paid Electronic Payment Systems Informatio
Directories and Search Engines

UNIT 3: Marketing

Internet Advertising, Models of Internet advertising, Sponsoring Content, Weaknesses in
Internet advertising, Web Auctions. Launching your E businktsketing on EBusiness,
Search Engines and Directories, Public Relations, Consumer Communication, Naws G

& Forums, Exchanging Links, Web Rings;Btisiness Back end systems, Business Record
Maintenance, Back up procedures and disaster Recovery plans Introducti@Qoionierce,
Impact of ECommerce, Application of £ommerce Technology, Business Models

UNIT 4 : Multimedia Applications
Multimedia applications: Selection critetilstegration with other visual technologieldW
and Networking requirementsortability issuescost benefit analysis. General applications of
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multimedia applications ofmultimedia in business and industrintroduction to Virtual

Reality.

UNIT 5 : Practical Issues

Building a Corporate Website: Practical issues smrvers and Application Software.
Management issues related to Web Server Setup. Case Study discussion on a Corporate Wb
Site.ECommerce legal issues and Cyber laws.

References

1. Raj K Interaet andiweb Technologes Mc Gr aw Hi | | Educa

2. Tanen bCampuoter fletwork 6"edi ti ondo, Pearson, 201

3. Abr aham SiDatamse SysteraConceplbe d i tMcG@rawdHill Education,
2013.

4, Paul Deittehefi & W&EHebitbn, Reardom, 20¥8. b o

Course Outcomes

t
3.

On successful completion of the course, the students will be able to

K1 CO1 study the infrastructure of networks

K3 CO2 apply the Concept of multi media

K4 CO3 analyse the techniques ofcemmerce

K4 CO4 list the laws related to Cyber security

K6 CO5 design a Corporate Website

Mapping of Cos with POS & PSOs

Co/ |P |PO |PO O | PO
PO o1
COo1
CO2
CO3
CO4
CO5

Strongly Correlating (S) 3 marks

@)
o

nonlnlzno o
nonlnlzn~No

Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark

No Correlation (N) 0 mark
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COURSE
CODE

PROJECT

P21MSR41

PROJECT

Thestudens of MBA shall carry out a project in any reput®dganization for a period of-6

8 weeks during the end dhird Semesteand report should be submitted in the beginning of
fourth semester, under the guidance of a Faculty Members in the Department. @ese gu

are allotted to the students, the students should contact the respective guides periodically ang
get necessary guidance. At the end of the project period, every student shall submit g
structured project report as approved by the Faculty Guide withiperiod specified by the
Department.

An Overview of the Project

The project is a practical, Hdepth study of a problem, issue, opportunity, technique or
procedurd or some combination of these aspects of business. Typitiad\studenwill be
required to define an area of investigation, carve out research design, assemble relevant dat
analyse the data, draw conclusions and make recommendaifibesproject should
demonstrate organisational, analytical and evaluative skills, and, where appropriate, an abilit
to design a suitable implementation and review procedure. The project should be one of the
most original piece of work which you will undertakeyour postgraduate study.

Guidelines for Project Report

This section presents some of the norms associated with a project. It is recommerttied that
students shoufdllow these guidelinesThe final report should be presented in the following
sequece:

Title page

Student ds Decl arati on
Supervisords Certificate
Abstract

Acknowledgements

Table of Contents:

A List of Tables

A List of figures

A List of Appendices

Chapter 1. Introduction : This chapter includes the prologue to the study, research
problem, need for study/significance of the project, objectives, hypotheses,
methodologyi scope, sample design, sources of information, tools and techniques of
analysis, and limitations.
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Chapter 2. Literature Review: Thi s chapter shoul d
understanding of the relevant theoretical and empirical background of the problem.
Focus should be more on the logical presentation of the empirical evolution of
conceptual and methodological issues pertaining to research problem. Also highlight
the mehodological clues drawn through this review for your project.

Chapter 3. In this chapter you may deal with the topic and provide information and
facts confirming to the same in a descriptive mode under relevant headings. In
addition, it should contain a brief historical dimension about the area of your study in
the respectiv€ompany/ Organisation/ System/ Destination.

Chapter 4. Present your data analysis and inferences in tables and graphical
representations.

Chapter 5. Summary of Findings, Suggestions, and ConclusionsGives an
overview of the project, conclusions, ingdtions and recommendations. Also
specify the limitations of your study. You may indicate the scope for further research.

Appendices:
0 Annexurel Questionnaire
o Annexurell Bibliography

Bibliography: List the books, articles, websites that are referned aseful for
research on the topic of your specific project. Follow Harvard style of referencing.

Length: The project will be 800 Pagesxclusive of title and contents page, figures, tables,
appendices and references.

General Text: Text should b@ne and a half spaced using printing on both sides of the pages
and duly numbered. However, new chapters, sections, etc. should start from odd numbereg
pages.

Font: Times New Roman, Size 12, Justified (both left and right) alignment

Page MarginsTop; BoOott om: 10; Il nsi de:

Page numbers:
A Centered at the bottom of thage

AThe main body of the text (where the Introduction) commences on Pagel
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AThe pages included in Appendices/Annexure are to be numbered in roman
numeral i , i i, &)

Headings
A Chapter Headings size 14 in bold type face (centred)
AMain Chapter headings in block capitals (centered)
A SubHeadings size 12 in bold type face (left side)

Tables, Figures etc.

AMust be numbered according to the chapter (e.g. Table dahsithat it is located
in Chapter 4 and that it is the first table presented and discussed in this chapter)

AMust have a title at the top and key (legend) underneath

AThe table title must be set in sentence case (only first letter in capital)

AOnly the Tabé index number should be in bold. Rest of the title should be in
plaintext.

The Final Project Report and Vixoce Examination will be evaluated by one
external examiner and one internal examiner (respective Faculty Guide). The list of external
examinersis to be approved by the Controller of Examinations from a panel of external
examiners to be submitted by the Head of the Department. Final Project Report will be
valued for a weightage of 75 marks followed by VWWace Examination for 25 marks (Total
of 100 marks).
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VALUE ADDED PROGRAM

COURSE
CODE P2IMSVLIL DIGITAL ADVERTISING AND

MARKETING
SEMESTER - |

Cognitive Level | K2: Understand
K3: Apply

K4: Analyse
K6: Create

Course The Course aims to
Objectives 1. teach the students tgredict the factors contributing to tk

digital market

2. enable the students tareate content for digital marketing
social media platforms

3. teach the students éxamine with the usage of search engir
SEO, SEM, Webanalytics idigital marketing to increase th
customer base

4. familiarize with social media marketing tools Facebook
Linkedin, Twitter, Instagram, Mobile marketing ¢
influencing marketing

. enable the students tanage the challenges posed by Sg

Media platformsn digital marketing

UNIT 1 : Introduction

Introduction to Digital Marketing: Emergence of digital marketing as a tdolraditional
vs Digital marketingi Digital Advertising: Search Engine Advertising: Pay for Search
Advertisement$ Ad Placement, Ad RanksCreating Ad Campaigns and measurement.

UNIT 2 : Types of Marketing

Display marketing: Forms of Display AdS Types of Display Add Benefitsi Buying
modelsi YouTube marketing 7 Analytical Tools. Content Marketing: Meaning 1
Importance Types of conterit Preparation of content for digital marketing .

UNIT 3 : Online Marketing

Introduction to SEO, SEM, Web Analytics: Meaning i Need for Search Engine
Optimisation (SEQ T Using internet and search engirieSearch engine and its working
patterni On-page and ofpage optimizatiofi Search Engine Marketing (SEM)Meaningi
SEM vs. SEO" Web Analytics: Google Analytics and Google AdWoridsData collection
for web analytisi Multichannel attributiori Universal analytic$ Tracking code.

Pagel24




MASTER OF BUSINESS ADMINISTRATION MTWU SYLLABUS 2021 ONWARDS

UNIT 4 : Social Media Marketing

Social Media Marketind: Role of Influencer Marketingintroduction to social media
platformsi Penetration and characteristic8Building a successful social media marketing
strategyFacebook MarketingBusiness through Facebook Marketingacebook Marketing
Tools. Linkedin Marketing:Introduction and Impdance of Linkedin Marketing Framing
Linkedin Strategy Lead Generation through Linkedin.

UNIT 5 : Social Media Marketing ( 6 hours)

Social Media Marketingl: Twitter Marketing: Meaningi Differentiating Twitter Marketing
from other forms of digital marketing Advertising on Twitter.Instagram and Snapchat:
Digital Marketing Strategies through Instagram and Snapchat. Email Marketing: Mé&aning
Benefitsi Mobile Marketing: Mobile Advertisingi Features Typesi Mobile Campaign
Development.

References

1. Damian Ryan & Calvin Jones, Understanding Digital Marketing: Marketing
Strategies for Engaging the Digital Generation, Kogan Page, London, 2009

. Seema Gupta, Digital Marketing, Maraw Hill, 1st Edition, 2017

. lan Dodson , The Art of Digital Marketing, Wiley, 2016

. Puneet Singh Bhatia, Fundamentals of Digital Marketing, Pearson, 1st Edition, 2017
. VandanaAhuja, Digital Marketing, Oxford University Press, 2015

COURSE OUTCOMES
On successful completion of the course, the students will be able to

K3 CO1 identify the factors contributing to the digital market

K2 CO2 describe digital market segments and develop market entry strategies

K3 CO3 apply ethical decision making amdnsumer behaviour in digital markets

K6 CO4 design and implement a digital marketing plan to market the products ir
global market

K4 CO5 analyse the challenges faced in digital marketing

Mapping of Cos with POS & PSOs

CO/ PO | PO O | PO
PO

O
O

PSO

Co1

CO2

CO3

2

S
M
S
M

CO4

nlnonlzzlo o

Zln|Z|nln/~N T

CO5 S

Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE

CODE P21IMSV112

PERSONALITY DEVELOPMENT AND

SEMESTER - | SOFT SKILLS

Cognitive Level | K2: Understand
K3: Apply

K4: Analyse
K6: Create

Course The Course aims to

Objectives . teach the importance of ig@nal effectiveness

. enable the students tevelop communication competence

. train the studentso build effective interpersonal relationships
. train the students tgynergistically with her counterparts

. help the studentachieve personal and organisational success

UNIT 1: Personal Effectiveness
PersonalEffectiveness Whatis Personality PositiveOutlook- Emotionalintelligence-
EthicalBehaviour- Time Management Proactivity- Creativity andInnovation

UNIT 2: Communication Competence
DevelopingCommunication Competence ConversatiorSkills - Body Language Business

Etiquette- Presentatior®kills - Visual Aids - Resum@Nriting - Interview Skills

UNIT 3: Interpersonal Relationship
Building Interpersonal Relationships Understanding\ssertiveness ResolvingConflicts-
TeamBuilding - LeadingEffective GroupDiscussions

UNIT 4: Synergy
Synergy: Goal Orientation- Involving Othersin Time Management DevelopingMutual
TrustandCollaborations

UNIT 5 : Organizational Effectiveness
Organisational Effectiveness ManagingChangeand Transformation LeadingCreativity-
AchievingWork Life Success

References

. KapoorS., PersonalitypevelopmenandSoft Skills: Preparingor Tomorrow(2018),
l. K. InternationalPublishingHousePvt. Ltd., New Delhi

. Mitra B. K., PersonalityDevelopmenandSoft Skills 2e (2016),0xford University
Press

. GuptaS.,A Wo ma dideto Personalitypevelopmen({2014),V & S Publishers

. SabharwaDP.,PersonalitypevelopmenHandbook(2021),FingerprintPublishing

. SharmaP., Soft Skills: PersonalityDevelopmentor Life Succes®e(2019),BPB
Publications
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CSSSSE P21MSV42L
EXPORT AND IMPORT MANAGEMENT

SEMESTER -IV

Cognitive Level | K1: Recall

K2: Understand
K3: Apply

K4: Analyse
K5: Evaluate

Course The Course aims to
Objectives 1. teach the students tomprehend the importance of export
management.
2. familiarise with export procedure and important documents
3. enable the students tedelop a conceptual understanding o
the regulatory framework for export in India
. help the students taléntify various types of exports and
imports transaction
. help the students to gaim&wledge on International busines

UNIT 1 : Introduction
Export Managementi Definition-Features - NeedNaturd Scope i Functions and
Importance of Export Management. Role of Export in Economic Development

UNIT 2 : Export Procedures
Export ManagemerExport Procedure and DocumeriEport Financé Export Promotion
schemesExport Pricing.

UNIT 3 : Exporters

Exporter - Types of exporters Registration of exporters. Export Licencing.Role and
functions of Export Promotion Councils, Commodity Boards, Directorate of commercial
Intelligence ad Statistics.Facilities available to EOUs, SEZs, EPZs.

UNIT 4 : Import Issues

Import managemenConceptImport Procedure and Documentation: Essentials for Starting
Import BusinessTypes of ImportersRegistration of Importerdmport License- Import
clearance procedure.

UNIT 5 : Import Finance
Import finance Exportmport Bank of IndiaObjectives and Functions of EXIM Bank
Foreign CompaniesGovts & Financial Institutions and Commercial Banks in India.

Reference Books
1. Thomas E. Johnson, Export/Import Procedures and Documentatiohmacom
Publishers. 2010.
2. Paul Justin AndAserkar RajivExport Import Managemen®Oxford, 2013.
3. UshaKiran Rai: Export- Import and Logistics ManagememHI Learning, 2020.
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4. M. I. MahajanExport policy,Procedures and Documentatipidghite publications,
2012.

Course Outcomes
On successful completion of the course, the students will be able to

K1 CO1 define the basic principles and practices of export management.

K5 CO2 evaluate the schemes of expbniance & export pricing.

K2 CO3 describe the Export Licensing &Promotion Councils.

K3 CO4 apply Import procedure and documentation.

K4 CO5 critically comment on new perspectives in Import finance.

Mapping of Cos with POS & PSOs

CO/ O
PO

COo1

CO2

CO3

CcO4

CO5

Strongly Correlating (S) 3 marks

Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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COURSE

CODE P21MSV42 | ONLINE STOCK MARKET TRADING

SEMESTER - IV

Cognitive Level | K2: Understand
K4: Analyse
K5: Evaluate
K6: Create

Course The Course aims to
Objectives 1. help the students know the investment avenues to make [

2. teach the students about various types of analysis that is
to invest in shares
equip the students with knowledge of stock markets and
trading
. train the students on the bontrket and its importance
. train the students create an investment portfolio and weal
creation

UNIT 1 : Introduction
Introduction to securities types of securities risk return concept’ risk T return
relationshipi mechanism of risk management

UNIT 2 : Fundamental Analysis

Fundamental Analysié introductioni components economic analysis issuesi typesi
industry analysisi company analysi§ analyze financial statements using ration and
common size analysis

UNIT 3: Technical Analysis

Technical analysi$ basics- Dow Theoryi trend analysi$ graphs and charts triangles
and flags candle stks i indicatorsi momentum oscillators other techniques of trend
analysis - preparation for the trading dayintraday trading strategies

UNIT 4: Portfolio Management

Portfolio managemerit construction of portfolid risk and return individal stock and of
portfolio T constituents of portfolid portfolio theoryi Capital Asset Pricing Theory
Arbitrage Pricing Theory Efficient Market Hypothesis mechanics of risk management

UNIT 5: Derivatives

Introductioni typesi historyand development of derivativédifferent products availablie
derivatives in Indiai global derivatives market Introduction to futures and optioris
security future$ index futures security optiong index options
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Reference Books

1. Fischer andlordan, Security Analysis and Portfolio Managemefeda, Pearson, 2016

2. PunithavathyPandian, Security Analysis and Portfolio Manageméfied,?2 Vikas
Publishing house, 2013

3. Warren Buffet, The Intelligent Investor}°2d. John Wiley, 2020

4. Sasidharan, kithews, Security Analysis and Portfolio Management, McGraw Hill, 2011

5. Fabozzi Frank J, Bond Markets, Analysis and Strategi8sgrg Pearson Education,
2013

Course Outcomes
On successful completion of the course, the students will be able to

K2 CO1 describe the process of investing in shares and bonds

K5 CO2 evaluate the risk and return associated with investment in shares and b
K5 CO3 determine fundamental and technical analysis for investments

K4 CO4 analyse investment avenues

K6 CO5 createa portfolio that will maximize the profit for the investors

Mapping of Cos with POS & PSOs

co/ |P |PO [PO |[PO |PO
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Strongly Correlating (S) 3 marks
Moderately Correlating (M) 2 marks
Weakly Correlating (W) 1 mark
No Correlation (N) 0 mark
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P21MSI217 INTERNSHIP / INDUSTRIAL TRAINING
No. of Credits i 2
( To be done at the end of Second semester)
Internship is an Additional Credit Paper
The students should undergo One month Internship after completion of their I| Semester

Internship should be done in a reputed organizatidfanufacturing, 8rvice sector, Retail
organizations , NGOs

The students should submit a Report on completion of their Internship

The Internship Report will bevaluated and Viv&/oce on Internship will be conducted

P21MS031- ONLINE COURSE (MOOC)
No. of Creditsi 2

Online Course is an Additional Credit Paper.

It is an external paper purely based on the scores of the course selected by the student. The
subject is self study pattern

Students has to choose any one Paper from Study Webs of Active learning for Young
Aspiring Minds) SWAYAM

They have to complete the examinations as per the regulations of the Course

The student should produce the Certificate on completion of the course to the Department to
be forwarded to the Exam Section
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